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51 Years of the South Liberation and 
National Reunification (April 30, 1975 - 2026)
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XÂY DỰNG
UY TÍN QUỐC GIA

Bolstering Vietnam’s prestige and 
soft power in international arena





Sau 51 năm kể từ khi giải phóng, TP. Hồ Chí Minh đã mang một diện mạo văn minh, hiện đại, hội nhập
Fifty-one years after liberation, Ho Chi Minh City has taken on a civilized, modern, and integrated appearance
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Southern Vietnam carries forwards 
HISTORIC STORY INTO NEW ERA

 

By 
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Ho Chi Minh City kick-starts projects 
in celebration of Reunification Day
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FIVE DRIVERS 

Public investment remains a key driver for GDP growth in Q2

By 
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VIETNAM AND CHINA  
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INDUSTRIAL 
PRODUCTION  
RISES 9%,  
KEY SECTORS SURGE
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EXPORT MOMENTUM MAINTAINED 
TO SECURE GROWTH
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POWERFUL “GUARANTEE” OF QUALITY AND 
PRESTIGE

After years of implementation, particularly 
the 2020-2025 period, how do you evaluate the 
effectiveness of the Vietnam National Brand Program 
within the trade development and international 
economic integration strategy of the country?

Deputy Director Hoang Minh Chien: It is clear 
that branding plays an increasingly vital role in our 
national trade strategy and international integration.

A close link exists between product brands, 
corporate brands, and the national brand. When the 
national brand is elevated, it serves as a powerful 
“guarantee” of quality and prestige, empowering 
businesses to integrate more deeply into global supply 
chains and meet rising demands for sustainable 
development.

DO NGA

Branding is no longer just “decora-
tion” for products, but has become 
the core competitive capacity of the 
economy. In a discussion with The In-
dustry and Trade Newspaper, Deputy 
Director of the Vietnam Trade Promo-
tion Agency under the Ministry of 
Industry and Trade Hoang Minh Chien 
clarified the role, value, and new di-
rection of the Vietnam National Brand 
Program amidst digital transforma-
tion, green development, and intensi-
fying global competition.

NATIONAL BRAND OF VIETNAM

FROM PROMOTION TOOL 
TO GLOBAL COMPETITIVE LEVERAGE

Deputy Director of the Vietnam Trade Promotion Agence Hoang Minh Chien addresses an envent on the Vietnam National Brand
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Statistics show that as of 2025, the Vietnam 
National Brand value reached $519.6 billion, 
ranking 32nd out of 193 economies, an increase of 
over $200 billion (nearly 63%) compared to 2020. 
Vietnam’s soft power ranked 52nd globally, with the 
business and trade pillar seeing a significant jump to 
56th place, up 7 spots from 2024. Many Vietnamese 
corporate brands have reached international stature. 
Vietcombank, BIDV, and VietinBank are in the Top 
500 global banking brands while Vinamilk maintains 
its Top 50 position and Viettel remains a leader in 
Southeast Asia.

Within the overall strategy to enhance national 
competitiveness, the Vietnam National Brand Program 
acts as a “launchpad,” helping Vietnamese goods shift 
from volume-based growth to quality-, innovation-, and 
added-value-driven growth.

What specific value does participating in the 
program bring to businesses, especially those in their 
digital and green transformation?

Deputy Director Hoang Minh Chien: It is important 
to emphasize that the Vietnam National Brand Program 
is a specialized and long-term trade promotion one 
launched by the Government.

Prestige is the primary value for businesses. The 
Vietnam National Brand logo is an affirmation of quality, 
market standing, and leadership. For international 
partners and consumers, it acts as a “passport,” helping 
Vietnamese products overcome initial trust barriers to 
penetrate more deeply into markets.

The second value lies in the selection process itself. 
The program’s criteria are strictly built on three pillars: 
Quality, Innovation, and Pioneering Capacity. When 
participating in the program, businesses must review 
their management capacity, finance, and development 
strategies comprehensively.

Notably, the “Innovation” and “Pioneering Capacity” 
pillars are closely linked to the roadmaps of digitization 
and greening. Companies with pioneer investments in 
technology, green product development, and standards 
like ESG, traceability, or carbon emission reduction are 
best-fit for the criteria of the current program.

CREATING STRONG BRAND ECOSYSTEM IN 
DIGITAL ERA

To ensure the program’s widespread effectiveness, 
what should the Ministry of Industry and Trade devise 
to build the National Brand enterprises to be both 
large in scale and outstanding in quality?

Deputy Director Hoang Minh Chien: 2026 
is a “pivotal year,” marking a strong shift toward 
specialized and modernized trade promotion. It also 
marks the 10th edition of the election of businesses as 

the Vietnam National Brand ones. To increase practical 
value for the recognized businesses, we are focusing on 
three core groups of solutions:

First, it is the support for businesses in green 
transformation and overcoming new-generation 
technical barriers. As “greening” has become a 
mandatory requirement rather than an option, 
especially with strict regulations from the EU and the 
US like the Carbon Border Adjustment Mechanism 
(CBAM) or the EU Deforestation Regulation (EUDR), 
the ministry will enhance technical consultation, 
brand management training, and coordination with 
international organizations to guide businesses in 
fielding sustainable reports. The core goal is to help 
businesses transparently manage their production and 
traceability, turning green standards from “barriers” 
into tangible “competitive advantages.”

Second, trade promotion in the digital environment 
must be boosted. Given the rapid growth of cross-
border e-commerce, we will continue partnering with 
major platforms like Amazon, Alibaba, and TikTok to 
establish the “Vietnam National Brand Pavilions.”

The third is the innovation in promotion methods 
and elevation of cultural values. Instead of traditional 
trade fairs, the Ministry will organize the “Vietnam 
National Brand Week” event series in key markets.

Alongside the support of the Ministry, agencies, 
and associations, the decisive factor for the Vietnam 
National Brand “passport” is the internal strength of 
the businesses. Only when enterprises consistently 
develop quality, innovation, and sustainability will 
the Vietnam National Brand become a collective 
asset powerful enough for Vietnamese goods to not 
only join, but also firmly establish their standing on 
the global trade map.

THE VIETNAM NATIONAL BRAND IS NOT ONLY 
A TRADE PROMOTION TOOL, BUT ALSO 
A STRATEGIC SOLUTION. BUILDING THE 
NATIONAL BRAND IS THE WAY TO ELEVATE THE 
VALUE OF VIETNAMESE GOODS, STRENGTHEN 
NATIONAL COMPETITIVENESS, AND PROMOTE 
A SUSTAINABLE, LONG-TERM GROWTH 
MODEL: DEPUTY DIRECTOR OF THE VIETNAM 
TRADE PROMOTION AGENCY (MOIT) HOANG 
MINH CHIEN
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HOANG CHIEN

After more than two decades of implementation, the 
Vietnam National Brand Program has transformed 
greatly. Beyond enhancing the value of products and 
businesses, it has successfully positioned Vietnam as a 
nation of high-quality goods, prestige, and high global 
competitiveness.

FROM ASPIRATION TO GLOBAL STANDING: 

JOURNEY OF VIETNAM 
NATIONAL BRAND

The Vietnam National Brand Program 2024
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SIGNIFICANT TURNING POINTS
The Vietnam National Brand Program is the 

Government’s unique specialized and long-term trade 
promotion initiative in charge by the Ministry of Industry 
and Trade (MoIT) since 2003 in coordination with other 
ministries and sectors. The program aims to build a 
national brand by supporting businesses in developing 
strong identities, thereby promoting Vietnam as a source 
of quality goods and services.

In 2008, the MoIT held the first ediction of the 
program, honoring 30 enterprises and 50 products.

Between 2008 and 2012, the program’s legal 
framework and operating mechanisms of the program, 
including management regulations, evaluation criteria, 
and inter-agency coordination, were refined and 
completed. In the 2013-2019 period, the number 
of participating and recognized enterprises grew 
significantly. A key policy milestone in this period 
was the Government’s issuance of clearer regulations, 
defining the initiative as a specialized and long-term 
trade promotion program. The Government approved 
the 2020-2030 phase of the program with the goal of 
aligning Vietnam’s image with the values of “Quality 
- Innovation - Pioneering Capacity” and bolstering its 
global brand standing.

From 2020 to 2024, the program witnessed 
robust growth in both scale and quality, while the 
value of the Vietnam National Brand consistently 
climbed up in the international rankings. During this 
stage, the program evolved from a trade promotion 
tool into “soft leverage,” enhancing national 
competitiveness by linking corporate brands with 
the national image.

NEW POSITION ON GLOBAL MAP
After nine editions, the program has expanded 

dramatically. From just 30 enterprises and 50 products 
at the start, 190 enterprises with 359 products, the 
highest figures to date and a sixfold increase since 
inception, were honored in 2024. This highlights the 
growing appeal of the Vietnam National Brand to the 
domestic business community.

Data shows that by 2025, the value of the Vietnam 
National Brand had reached $519.6 billion, ranking 
32nd out of 193 economies, an increase of over $200 
billion (nearly 63%) compared to 2020. Vietnam also 
ranked 52nd out of 193 nations in soft power, with the 
“Business and Trade” pillar seeing a remarkable jump 
to the 56th place, up seven spots compare to 2024.

These figures have confirmed that the national 
brand value is no longer a mere concept. It represents 
actual competitiveness within the national economy. 
Maintaining high rankings and rapid growth reflects 
comprehensive improvements in the business 
environment and corporate quality.

The year 2026 marks the 10th edition of the program, 
signaling a shift toward specialized and modernized trade 
promotion, aimed at conquering more ambitious goals.

According to the Vietnam Trade Promotion Agency 
under the Ministry of Industry and Trade, 2026 will be 
the first time for the program to be implemented under 
Decision No.03/2026/QD-TTg, dated January 20, 2026, 
with regulations on the construction and management of 
the program amended. While a technical adjustment, it 
serves as a firm step towards standardizing the process 
of enterprise selection, ensuring it to be transparent, 
measurable, and aligned with international best practices.

FOR MORE THAN 
TWO DECADES, THE 
VIETNAM NATIONAL 
BRAND PROGRAM 
HAS STANDARDIZED 
AND ELEVATED ITSELF 
INTO A VITAL TOOL 
FOR NATIONAL 
ECONOMIC STRATEGY. 
BEYOND HONORING 
BUSINESSES, THE 
PROGRAM IS DEFINING 
NEW COMPETITIVE 
STANDARDS BY LINKING 
BRANDING WITH 
QUALITY, INNOVATION, 
AND SUSTAINABLE 
DEVELOPMENT.

59VIETNAM ECONOMIC NEWS, No4/2026, WEBSITE: WWW.VEN.CONGTHUONG.VN



 

 

 

60 VIETNAM ECONOMIC NEWS, No4/2026, WEBSITE: WWW.VEN.CONGTHUONG.VN



61VIETNAM ECONOMIC NEWS, No4/2026, WEBSITE: WWW.VEN.CONGTHUONG.VN



VIET ANH

The “National Brand of Vietnam” is a prestigious title for 
Vietnamese enterprises. Beyond high business efficiency, 
awardees demonstrate tangible social responsibility 
through their tax contribution, job creation, and commit-
ment to community support.

NATIONAL BRAND 
AND SOCIAL RESPONSIBILITY 

OF VIETNAMESE ENTERPRISES

Hoa Phat Group supports people in overcoming national disaster aftermath  Photo: HPG 
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STABLE JOBS FOR HUNDREDS OF THOUSANDS
Six prominent Vietnam National Brand 

enterprises, namely Vingroup, Viettel, Hoa Phat, 
Vietcombank, BIDV, and Vinamilk, represent 
diverse sectors including those in industry, 
telecommunications, banking, consumer commodity, 
and real estate areas.

In 2024 alone, their contributions to the state 
budget were reported at VND56.163 trillion, 
VND42.6 trillion, VND13.4 trillion, VND12 
trillion, VND9.412 trillion, and VND4.569 trillion, 
respectively. In total, these six entities contributed 
approximately VND140 trillion to the national 
budget, serving as the resources for the country to 
invest in infrastructure, healthcare, education, and 
defense projects.

Furthermore, these enterprises shoulder the social 
responsibility as they create jobs and bring welfare, 
supporting hundreds of thousands of families across 
the country with livelihoods.

According to 2024 statistics, Vingroup 
employs 67,300 people; Viettel has over 50,000 
workers; Hoa Phat provides jobs for nearly 33,000 
people; Vietcombank has 24,306 staff; BIDV 
averages 26,433 employees in its commercial 
banking segment; and Vinamilk has over 9,960 
workers. Combined, these six enterprises create 
and maintain direct employment for more than 
200,000 people.

Beyond that, each large enterprise anchors 
a vast, interconnected ecosystem, ranging from 
suppliers, agents, and contractors to logistics, retail, 
and supporting services, to name but a few.

BILLIONS OF USD SPENT ON PHILANTHROPY
In terms of social welfare, Vingroup has made an 

impact through a series of organized, professional, 
and profound charitable campaigns. Established in 
2006 with a spirit of community service, Vingroup’s 
Thien Tam Foundation has become one of the 
largest and most enduring private charitable funds 
in Vietnam.

From its onset to November 2025, the 
foundation has spent nearly VND32 trillion on 
welfare and humanitarian programs, providing 
practical support to over 10 million people in 34 
provinces and cities. Activities range from building 
bridges and schools to providing running water, 
scholarships, New Year gifts, and supporting 
heroic Vietnamese mothers. These efforts aim 
at developing and upholding values that leave a 
lasting legacy in the community.

Meanwhile, Viettel implements community 
activities by making the most of its core capabilities. 
In 2024, Viettel allocated over VND530 billion 
to such social welfare programs as school internet 
connectivity, digital infrastructure universalization, 
and the “Hearts for Children.” The contribution of 
Viettel has extended beyond financial aid, opening 
doors to knowledge, healthcare, and connectivity for 
vulnerable groups.

Hoa Phat chooses to address the most essential 
needs of daily life. In 2024, the company spent over 
VND100 billion on social welfare activities, notably 
the support for the construction of over 1,500 houses 
for needy people, alongside school-building, water 
purifier donation, heart surgery sponsoring, and 
disaster-hit victim assistance programs.

In the banking sector, Vietcombank and 
BIDV demonstrate social responsibility through 
significant budget contributions and community 
welfare programs. Vietcombank announced a 
commitment of VND861 billion for social welfare, 
having disbursed VND571 billion in 2024. 
Similarly, BIDV implemented nearly 200 welfare 
programs with a total budget of VND330 billion, 
while allocating an additional VND100 billion to 
a program aimed at eliminating temporary and 
dilapidated houses.

In addition, as pillar financial institutions, 
Vietcombank and BIDV have been quietly 
undertaking another massive mission of channeling 
capital and maintaining liquidity for the economy. 
This supports businesses and citizens during hard 
times, with total values reaching hundreds of trillions 
of VND. These contributions carry significant weight 
in the balance and development of the national 
economy.

Vinamilk is a prime example of a company 
where social responsibility integrated with core 
products. In 2024, the “Stand Tall Vietnam” Milk 
Fund donated 630,000 cartons of milk to nearly 
8,000 disadvantaged children. Those community 
activities of Vinamilk were built upon the 
company’s greatest strength: improving nutrition 
for the community.

Ultimately, the value of an enterprise earning the 
National Brand of Vietnam lies not only in the profits 
they earn, but also in the extent of their dedication 
to the country, providing livelihoods for hundreds 
of thousands of families, sharing resources through 
large-scale philanthropy plans, and contributing 
hundreds of trillions of VND to the national budget 
every year.
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TIEN PHONG

VIETNAM NATIONAL BRAND MOMENTUM FOR 
COMPETITIVENESS

Speaking with the Industry and Trade Newspaper, 
Deputy General Director of Marketing and 
Communications at Hoa Sen Group Tran Dinh Tai 
held that one of the greatest values of the Vietnam 
National Brand Program is creating the momentum 
for businesses to constantly refine their competitive 
edges and development quality.

“Proud to be a multi-year recipient of the Vietnam 
National Brand award, Hoa Sen Group views its 
participation in the program as a source of practical 
value, particularly in enhancing brand prestige, 
product reputation, and corporate competitiveness,” 
Tai emphasized.

From a manufacturer’s perspective, he noted that 
the program is not only a symbolic title, but also a 
set of standards forcing businesses to continuously 
innovate. Everything from product quality and the 
production process to the management system and 
customer service must be upgraded to meet increasing 
market demands.

In the context of deep integration, the Vietnam 
National Brand title serves as an initial “signal of 
trust,” helping businesses build credibility with 
international partners and distribution networks. 
Strategically, Tai believes the title motivates 
sustainable and long-term growth and strengthens 
consumer confidence, especially when penetrating 
global markets.

MAINTAINING BRAND IN NEW CONTEXT
In order to maintain and develop a brand 

according to the standards of the Vietnam National 
Brand presents numerous challenges, particularly in 
highly-competitive manufacturing sectors.

Tai pointed out that rising production costs, driven 
by fluctuations in cost of raw materials, energy, and 
logistics, pose significant pressure. Despite this, 
businesses must continue investing in product quality 
and management systems to meet tightening market 
benchmarks.

Another critical challenge involves the 
requirements of sustainability and increasingly 
stringent environmental standards in international 
markets. This forces enterprises to invest in technology 
and optimize production processes.

According to Tai, the Vietnam National Brand 
Program acts as a driving force, encouraging 
businesses to remain committed to long-term 
development goals.

RESTRUCTURING MARKET CONFIDENCE, 
ELEVATING VIETNAMESE GOODS

From a retail perspective, Deputy General 
Director of Saigon Co.op Nguyen Ngoc Thang told 
the Industry and Trade Newspaper that distribution 
systems play a vital role in connecting products with 
consumers and shaping market behaviors.

Thang noted that participating in the Vietnam 
National Brand Program helps businesses raise 
their competitive standards and consolidate market 
confidence. The program provides a “quality 
guarantee,” helping brands build long-term trust. 
“The title reflects not only internal strength, but 
also a national endorsement that strengthens 
consumer confidence in Vietnamese goods,” Thang 
emphasized.

Branding has practically become a key factor for the long-term develop-
ment of enterprises. The Vietnam National Brand Program is more than 
just an honorary title. It has evolved into a development benchmark that 
helps businesses improve competitiveness, bolster market confidence, 
and shift from price-based to value-based competition.

MOVING FORWARD, BUSINESSES HOPE 
THE PROGRAM WILL BECOME EVEN 
MORE PRACTICAL, STRENGTHENING 
SUPPLY-DEMAND LINKS AND SUPPORTING 
MARKET EXPANSION.
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The Korea-Vietnam Fertilizer (KVF) plant is a successful M&A deal for PVCFC
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PVCFC aims to expand operations in Southeast Asia and several South Asian countries
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