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Bo trudng Nguyén Hong Dién (hang thd nhat bén
trai) gap go cdc doanh nghiép Pakistan
Minister of Industry and Trade Nguyen Hong Dien
(first line, left) meets with Pakistani businesses
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IN ASSOCIATION
WITH VIETNAMESE TRADE
OFFICES IN:

SOUTH AFRICA, 135 Brooks St.,

- Brooklyn Pretoria 0181 - Republic of
South Africa

Tel: 27-12-3621179

Fax: 27-12-3620553

Email: Vnto@worldonline.co.za

KUWAIT P.O. Box 425, Salmiya,
Kuwait Salwa,

Block 6, Street 3, Villa 62 - Kuwait
Tel: 965 - 5615977

Fax: 965 - 5645305

Email: Tvwnkw@hotmail.com

RUSSIA, Moscow, 1 Tverskaja Lamskaja;30
Tel: 007095 2502422

Fax: 007095 2500534

Email: Victor@online.ru

THE UK, 12-14 Victoria Road,
London W8 5RD

Tel: 00442079373174

Fax: 00442079384625
Email: TL 193@hotmail.com

THE US, 1730 M Street, N.W.,

Suite 501, Washington, D.C. 20036 USA
Tel: 001202 4639425

Fax: 001202 4639439

Email: vinatrade@aol.com

ARGENTINA, Arribeno 2554 Capital
Federal Argentina

Tel: 00541147061992

Fax: 00541147061992

Email: vantvar@yahoo.com

AUSTRALIA, 797 Bourke Street Redfern,
Sydney 2016 Australia

Tel: 61293101872

Fax: 61293101929

Email: tvuvn@ihug.com.au

CHINA

Beijing - Jian Guo men wai - Guang Hua Lu
No.32 Post Cost: 100600 China

Tel: 86106532 5415

Fax: 86106532 5720

Email: Vinaemba@mailhost.cinet.com.cn

INDONESIA

25 JL Teuku Umar, Jakarta, Indonesia
Tel: 6221 3100359

Fax: 6221 3100359

MALAYSIA, Pesiaran Stonor 50450

Kuala Lumpur, Malaysia (Embassy of Vietnam)
Tel: 603 24 4692

Fax: 603 2414696

Email: tvmalai99@hotmail.com

SINGAPORE, No.10 Leedon Park,
Singapore 267887

Tel: 65 4683747

Fax: 65 4670458

Email: vinatrade@singnet.com.sg

THE REPUBLIC OF KOREA

Rm 401, Byuksong Bldg, 3-3/4 Changjon - Dong,
Mapo - Gu, Seoul, Korea

Tel: 822 3223660

Fax: 822 3223770

Email: tmanhhung @hotmail.com
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PHIEN HOP BAM CHI BAD LIEN NGANH
i nmmﬂnﬁvﬁ KIMH TE

B6 trudng Bo Coéng Thudng Nguyén Héng Dién, Phé Trudng Ban Chi dao quéc gia vé hoi nhap qudc té, Trudng Ban
Chi dao lién nganh héi nhap qudc t€ vé kinh té chu tri phién hop ddu tién cua Ban Chi dao

DHAT HUY SUC MANH UEN NGANH,
NANG TAM CONG TAC
HOI NHAP KINH TE

<€« HOANG HOA

Bd truc’mg Nguyén Hong Dién nhan manh, Ban Chi dao lién nganh hoi
nhap quoc té ve kinh té can phat huy tdi da duoc su gan két glu'a cac
thanh vién, dé nang tam cong tac hoi nhap kinh té trong thoi gian t6i.

THUUC PO CUA HO| NHAP KHONG PHAI
BANG CAC FTA

Trong phién hop dau tién clia Ban Chf dao lién
nganh hoi nhap quéc t& vé kinh té& (goi tit Ban Chi
dao) ngay sau khi dugc kién toan theo Quyét dinh
s6 1812/QD-TTg ngay 25/8/2025 clia Thu tudng
Chinh pht, Bo trudéng Bo Cong Thuong Nguyén
Héng Dién - Pho Truéng Ban Chi dao qudc gia
vé hoi nhap qudc t&€, Trudng Ban Chi dao danh
gia cong tac hoi nhap kinh t€ qudc t€ dong gop
|6n vao tién trinh phat trién cta nén kinh t& Viét
Nam, giGp nén kinh t€ Viét Nam ro tén trén ban
db thé gisi.

TU mot nén kinh t€ tu cung ty cdp, Viet Nam
da vuon ra thé gidi thong qua viéc gia nhap WTO,
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thong qua ky két cac FTA... Tinh dén thoi diém
hién nay, Viét Nam da c6 20 FTA dang dam phan,
ky két; trong d6 c6 17 FTA da va dang thuc thi voi
cac nén kinh t& 16n trén thé gidi, chiém 90% GDP
toan cau.

Quy md nén kinh t& ddng thd 32 va do md nén
kinh t& thuoc top dan dau; kim ngach xuat nhap
khdu tang trudng nhanh qua hang nam, tang 47%
tr 2020 dén nay; vé thu hat dau tu FDI, Viét Nam
la mot trong s6 15 nudc thu hat dau tu FDI rat
thanh cong, tiép tuc la diém dén hap dan cla cac
nha dau tu nuéc ngoai.

Tuy nhién, theo Bo trudng, hoi nhap kinh t&
quoc t& ctia Viet Nam khong thé chi do dém bang
su'md clia clia nén kinh té&, khong do bing so Iugng
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cac FTA dugc ky két, hay s6 von FDI vao Viét Nam.
Tham chi khong thé do dém bang kim ngach xuat
nhap kh4u ting hang ndm ma phu thudc vao ning
luic nodi luc ctia nén kinh t& dat nudc, do bang mic
do tham gia clia doanh nghiép Viét Nam trong
chudi sdn xudt va cung (ing toan cau.

“Chang ta da thanh cong trong thu hat dau tu,
thanh cong trong dam phan ky két cac FTA, nhung
loi ich Viét Nam dugc hudng trong tién trinh hoi
nhap chua duoc nhu ky vong. Diéu nay doi héi qua
trinh hoi nhap qudc t€ vé kinh té cia Viét Nam
phdi dugc nang tam” - Bo trudng Nguyén Hong
Dién chi dao.

PHAT HUY SUC MANH LIEN NGANH TRONG
BAN CHi PAO

Trong giai doan t6i, dé hoi nhap thanh cong, phat
huy vai tro co quan diéu phéi lién nganh cda Ban
Chi dao, Bo trudng Nguyén Héng Dién dé nghi:

Truéc mdt, t6 chic trién khai dong bo, bdo dam
tién do, chat lugng cac nhiém vu dugc giao tai Nghi
quyét s6 153/NQ-CP ngay 31/5/2025 cla Chinh
pht ban hanh Chuong trinh hanh dong ctia Chinh
pht thuc hién Nghi quyét 59-NQ/TW ctia Bd Chinh
tri vé hoi nhap quéc té trong tinh hinh mai.

Thd hai, tiép tuc trién khai dam phan va thuc thi
hiéu qud cac FTA theo cac dinh hudng, gidi phap
tai Quyét dinh s6 112/QD-TTg ngay 19/6/2025 cla
Thu tuéng Chinh phti phé duyét Binh huéng tham
gia cac FTA dén nam 2030, tdm nhin 2035.

Tap trung xU ly cac van dé ton tai dé khai thac
hiéu qua 17 Hiép dinh/thda thuan thuong mai da
ky két, ti€p tuc ddy manh mé rong va da dang hoa
thi trudng xudt khdu thong qua viéc nghién ciu cac
thi trudng mai, tiém nang, con du dia khai thac tai
Trung Dong, chau Phi, Chau My Latinh... Dong thoi
thac ddy dam phan cac Hiép dinh thuong mai ty
do mai.

Thd ba, uu tién tap trung ngudn luc thuc hién
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nhiém vu tiép tuc dam phan thuong mai doi dng voi
Hoa Ky dé dat dugc cam két thuan lgi nhat cho Viét
Nam, hudng t6i mot Hiép dinh thuong mai toan
dién, cong bang, can bang va bén viing.

Cha trong cong tac canh bao, khuyén nghi t6i
cac dia phuong, hiép hoi nganh hang doanh nghiép
cac gidi phap ting pho kip thai va phu hgp véi chinh
sach thu€ quan clia Hoa Ky.

Tang cudng ndm bat, kip thoi thao g nhing kho
khan, vuéng mdc, ho trg cac dia phuong, hiép hoi
nganh hang, doanh nghiép c6 hoat dong thuong
mai xuat nhap khau vai Hoa Ky.

Thd tu, thac ddy hop tac qudc té trong cac linh
vic méi nhu chuyén déi nang lugng, chuyén déi
s6, kinh &€ tuan hoan, chuyén giao cong nghg, dng
dung céac thanh tuu khoa hoc, d6i méi sang tao dé
xay dung phat trién cac nganh cong nghiép mang
tinh nén tang.

Tha ndm, tang cudng cong tac nghién clu, du
bao va tham muu chién lugc, cht dong theo doi
sat dién bién kinh té&, thuong mai qudc t&; kip thoi
xay dung cac kich ban, gidi phap tng phd linh
hoat v6i bién dong thi trudng, chinh sach clia cac
dai tac lon.

Thd sau, phat huy hon nta vai tro diéu phéi lién
nganh ctia Ban Chi dao, bdo ddm su phdi hgp chat
ché, nhip nhang, hiéu qué gitia cac B9, nganh, dia
phuong. Ban Chi dao can duy tri thudng xuyén co
ché trao ddi, tham van lien nganh, khong chi trong
cac phién hop dinh ky, ma ca trong xti ly cong viéc
hing ngay dé kip thoi xt ly, thdo go cac nhing kho
khan vudng méc trong qua trinh trién khai cac chi
dao ctia Chinh pht va Th tuéng Chinh ph.

B0 tridng Nguyén Hong Dién tin tidng, Ban Chi
dao sé phat huy i da dugc su gdn két, tinh dong bo
va hiéu qua phdéi hgp gidia B, nganh, dia phuong,
qua do trién khai thing lgi cac nhiem vu hoi nhap
kinh t€ qudc t€, dong gop thiét thuc cho su nghiép
phét trién nhanh va bén viing ctia dat nuéc./.
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HARNESSING INTER-SECTORAL

STRENGTH TO ELEVATE
ECONOMIC INTEGRATION

<4 By HOANG HOA

Minister Nguyen Hong Dien emphasized that the Inter-
sectoral Steering Committee for International Economic
Integration must maximize the cohesionamongits members
to elevate the quality of economic integration work in the

coming period.

INTEGRATION MEASURED NOT BY FTAS

In the first meeting of the Inter-sectoral
Steering Committee for International Economic
Integration (referred to as the Steering Committee)
immediately after its formation under the Prime
Minister’s  Decision No0.1812/Qb-TTg dated
August 25, 2025, Minister of Industry and Trade
Nguyen Hong Dien, Deputy Head of the National
Steering Committee for International Integration
and Head of the Inter-sectoral Steering Committee,
assessed that international economic integration
has contributed significantly to Vietnam’s
development process, helping the Vietnamese
economy gain recognition on the world map.

From a self-sufficient economy, Vietnam has
reached out to the world through joining the WTO

VIETNAM ECONOMIC NEWS, No10/2025, WEBSITE: WWW.UEN.UN

and signing FTAs. As of now, Vietnam has had
20 FTAs under negotiation or signed; of which 17
FTAs have been and are being implemented with
major global economies, accounting for 90% of
global GDP.

Vietnam’s economy ranks 32nd in size and
its economic openness is among the top globally.
Import-export turnover has grown rapidly year-
over-year, increasing by 47% from 2020 until now.
In terms of FDI attraction, Vietnam is among the
top 15 most successful countries and continues to
be an attractive destination for foreign investors.

However, according to the Minister, Vietnam’s
international economic integration cannot be
measured solely by the openness of the economy,
the number of FTAs signed, or the amount of FDI



capital flowing into Vietnam. It
cannot even be measured by the
annual increase in import-export
turnover but depends on the internal
capacity of the country’s economy,
measured by the level of participation
of Vietnamese enterprises in the
global production and supply chains.

“We have succeeded in attracting
investment and successfully
negotiated and signed FTAs, but
the benefits Vietham has enjoyed
in the integration process have
not been up to expectations. This
requires that Vietnam’s international
economic integration process must
be elevated,” Minister Nguyen Hong
Dien directed.

PROMOTING INTER-SECTORAL STRENGTH
WITHIN STEERING COMMITTEE

To achieve successful integration in the coming
period and promote the role of the Steering Committee
as an inter-sectoral coordination body, Minister
Nguyen Hong Dien proposed the following:

First, we need to simultaneously organize
and implement all assigned tasks, ensuring the
progress and quality set forth in the Government’s
Resolution No.153/NQ-CP dated May 31, 2025,
which issued the Government’s Action Program for
implementing the Politburo’s Resolution 59-NQ/TW
on international integration in the new context.

Second, it is needed to continue to implement
negotiations and effectively execute FTAs according
to the directions and solutions in the Prime Minister’s
Decision No.112/Qb-TTg dated June 19, 2025,
approving the Orientation for Participation in FTAs
until 2030 with vision to 2035. Vietnam needs to
focus on resolving existing issues to effectively exploit
the 17 signed trade agreements/arrangements,
continue to expand and diversify export markets by
researching new, potential markets with exploitation
room in the Middle East, Africa, Latin America,
etc. Simultaneously, we need to accelerate the
negotiation of new Free Trade Agreements.

Third, we need to prioritize resource allocation to
the task of continuing reciprocal trade negotiations
with the United States to achieve the most favorable
commitments for Vietnam, aiming towards a
comprehensive, fair, balanced, and sustainable trade
agreement. It is needed to emphasize the work of
warningandadvisinglocalities, industry associations,
and businesses on timely and appropriate solutions
to respond to U.S. tariff policies. We need to step
up efforts to grasp and promptly address difficulties,

COVER STORY

Minister of Industry and Trade Nguyen Hong Dien, Deputy
Head of the National Steering Committee for International
Integration and Head of the Inter-Sectoral Steering
Committee for International Economic Integration, chairs
the first meeting of the Steering Committee
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obstacles, and support localities, industry
associations, and businesses involved in import-
export trade activities with the U.S.

Fourth, Vietnam needs to promote international
cooperation in new areas such as energy
transition,  digital  transformation,  circular
economy, technology transfer, and the application
of scientific achievements and innovation to build
and develop foundational industries.

Fifth, we need to enhance research, forecasting,
and strategic advisory work, proactively monitoring
developments in the international economy and
trade; promptly developing scenarios and flexible
response solutions to market fluctuations and the
policies of major partners.

Sixth, Vietnam needs to further promote the
inter-sectoral coordination role of the Steering
Committee, ensuring close, smooth, and effective
coordination among ministries, sectors, and
localities. The Steering Committee needs to
maintain a regular mechanism for inter-sectoral
exchange and consultation, not only during
periodic sessions but also in handling daily work
to promptly address and remove difficulties and
obstacles in the process of implementing directives
from the Government and the Prime Minister.

Minister Nguyen Hong Dien expressed
confidence that the Steering Committee will
maximize its cohesion, synchronization, and
coordination effectiveness among Ministries,
sectors, and localities, thereby successfully
fulfilling international economic integration tasks
and making a practical contribution to the country’s
rapid and sustainable development./.
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Hop bao Hoi chg
Mua Thu 2025

HOP CONG BO THONG TIN VE

~_ HOICHO MUA THU 2025
KET NOI CON NGUGI VGI SAN XUAT KINfPDOANH

THE PRESS CONFERENCE VIETNAM GOLDEN AUTUMN FAIR 2025
CONNECTING PEOPLE, CREATING PROSPERITY

15H00 — 14.10.2025 |

SAPPHIRE 5 - TRUNG TAM HOI NGHI VINPALACE
Sapphire 5 - VinPalace Conference Centre

HOI CHO MUA THU 2025
DAU AN “SIEU HOI CHO QUOC GIA”
DAU TIEN CUA VIET NAM

<t PHUONG LAN

Hoi cho Mua Thu 2025 - su kién xdc tién thuong mai qudc gia quy md
I6n nhat tlr truéc dén nay khong chi Ia khdng gian hoi ty hang héa, dich
vu va van hoéa Viét, ma con la biéu tuong méi cla tinh than ddi méi, sang

6

tao va hdi nhap trong ky nguyén kinh té xanh - sd.

TU Y TUGNG PEN “SIEU HOI CHQ 6 NHAT”

Ngay 14/10, Bo Cong Thuong t6 chic hop béo
cong bd thong tin Hoi chg Maa Thu 2025, su kién
dugc Thi tuéng Chinh pht giao chd tri phdi hgp
v6i Bd Van hoa, Thé thao va Du lich, UBND TP.
Ha Noi cung cac bo, nganh va dia phuong trién
khai theo tinh than chi dao tai Cong dién s6 172/
CD-TTg va Quyét dinh s6 2172/Qb-TTg.

Theo Th truéng Bo Cong Thuong Nguyén Sinh
Nhat Tan, Phé Trudng Ban Chi dao, Trudng Ban

VIETNAM ECONOMIC NEWS, No10/2025, WEBSITE: WWW.UEN.UN

T6 chic Hoi chg, day la “siéu hoi chg 6 nhat”, co
quy md 16n nhat, khong gian hién dai nhat, san
phdm phong phi nhat, chat lugng cao nhét, hoat
dong hap dan nhat, uu dai t6t nhat, va théem mot
“cai nhat” dac biét: Thoi gian chudn bi gap gap
nhat. Chf sau 9 ngay ké t khi c6 Cong dién chi
dao, toan bo hé théng cac bo, nganh, dia phuong,
doanh nghiép da khan truong vao cudc, hoan thién
cong tac t6 chic dé sdn sang cho 1& khai mac vao
cudi thang 10.



Hoi chg dién ra ti ngay 25/10 dén 4/11/2025
tai Trung tam Trién lam Viét Nam (VEC) v6i dién
tich trung bay hon 130.000 m?, 5 phan khu cht dé
va trén 3.000 gian hang clia 2.500 doanh nghiép
trong va ngoai nuc. Du kién mdi ngay sé don
khodng nla triéu lugt khach tham quan - con s6 ky
luc trong cac su kién xdc tién thuong mai qudc gia
tu trudc téi nay.

Theo Thi truéng, day khong chi la hoi chg
thuong mai ma con 1a dién dan van hoa - kinh t€,
gop phan kich cu tiéu dung, thic ddy san xuat,
mad rong xudt khau, lan tda tinh than “Nguoi Viét
Nam uu tién dung hang Viét Nam” va qudng ba
thuong hiéu Viét ra thé gidi.

Diém dic biét ctia Hoi chg Mua Thu nam nay
[a su hoa quyén giGia van hoa va thuong mai, mé
ra cach ti€p can mai trong xdc tién thuong mai
quéc gia. Tha trudng Bo Van hoa, Thé thao va Du
lich H5 An Phong nhan manh: hoi chg khong chi
la khong gian trung bay hang hoa, ma con la “dai
tiéc van hoa” - noi 12 nganh cong nghiép van hoa
tr dien dnh, nghé thuat biéu dién, tro choi dién tv,
théi cong my nghé dén du lich van hoa cing hién
dién, gidi thiéu va thuong mai hoa sdn pham.

“Nguoi dan dén véi hoi chg khéng chi dé€ mua
sdm ma con dé thudng thdc dién dnh, giao luu
nghé si, trdi nghiém van héa, thé€ thao,” 6ng Ho6
An Phong chia sé. Theo dng, muc tiéu la bién van
hoa thanh stic manh kinh t&€ mai, dong hanh cung
thuong mai Viét Nam trén san toan cAu.

Cuc trudng Cuc Xac tién thuong mai Vi Ba Pha
cho biét, cong tac t6 chic dang dugc trién khai
quyét liét, hudng t6i xay dung mot su kién mang
tam quoc t&, khong chi quing ba hang hoa Viet
ma con két n6i doanh nghiép trong nuéc véi cac
nha nhap khau, nha phan phdi toan cau. Dén nay,
Ban T§ chdc da ghi nhan 170 doanh nghiép qudc
t€ va hon 300 nha mua hang nudc ngoai dang ky
tham du. Trong nudc, hon 2.500 doanh nghiép da
glii ho so ding ky, thé hién stc hat va vi thé cla
hoi chg.

KHANG PINH TAM VOC QUOC GIA, LAN TOA
GIA TRI VAN HOA VIET

Theo ong Bang Khac Lgi, Pho Cuc trudng Cuc
Bao chi (Bo Van hoa, Thé thao va Du lich), Hdi chg
Mua Thu 2025 con la kénh truyén thong hiu hiéu
dé quing ba hinh anh Viét Nam - dat nudc sang
tao, hoi nhap va bén viing. Cong tac truyén thong
s& dugc phdi hop dong bo gitia cac bo, nganh, dia
phuong, lan toa thong diép “Két n6i con ngudi vai
sdn xudt - kinh doanh” t6i tiing ngudi dan, doanh
nghiép va ban be qudc té.

TIEU PIEM

Thit trudng Nguyén Sinh Nhat Tan
phét biéu tai hop bdo

“Hoi cho la mét thi truong van héa thu nhd,
noi sdn phdm va djch vu van héa duoc thuong mai
héa, qua dé khing dinh sic song clia nganh cong
nghiép van héa Viét Nam”, ong Lgi nhan manh.

Pai dién don vi t8 chic - ong Quach Tudn Anh,
Giam déc Marketing Trung tam Hoi chg Trién lam
Viét Nam (VEFAC) cho biét, bd nhan dién cta hoi
chg 18y cdm hing ti hoa stia Ha Noi, biéu tugng
clia mua thu, két hgp cung hinh danh ngdi sao vang
va phao hoa bung né, tugng trung cho su hoi tu,
khat vong vuon lén va tinh than hoi nhap. Bang
mau da sic thé hién ning lugng sang tao va niém
td hao dan toc trong ky nguyén mai.

Pho Giam déc S6 Cong Thuong Ha Noi Nguyén
Anh Duong chia sé: vai chti dé “Tinh hoa Thu Ha
No6i”, Thi do mang dén khong gian trung bay |18y
séc vang mua thu lam chd dao, gi6i thiéu sdn pham
OCOP, thli cong my nghé, cong nghé cao va lang
nghé truyén théng - dai dién cho hon 1.350 lang
nghé trén dia ban. “Ha Noi mudn dua dén hoi chg
hinh dnh mot thanh phé vira hién dai, sang tao,
viia giti gin hon c6t Thang Long”, 6ng Duong noi.

Hoi chg Mua Thu 2025 dugc ky vong trd thanh
biéu tugng mai clia nén kinh t& sang tao Viét Nam,
noi hoi tu cac gia tri van hoa, cong nghé, thuong
mai va du lich. V6i quy md, tdm voc va sy chuén
bi ky ludng, su kién khong chi md ra co hoi hgp
tac dau tu, giao thuong trong va ngoai nudc, ma
con gop phan xay dung thuong hiéu quéc gia - Viét
Nam nang dong, nhan van, hoi nhap va phat trién
bén viing./.
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The Autumn Fair 2025 runs from October 25 to November 4, 2025

AUTUMN FAIR 2025

LANDMARK OF
VIETNAM'S FIRST
“NATIONAL MEGA-FAIR’

< By PHUONG LAN FROM CONCEPT TO “SIX-BEST MEGA-FAIR”
On October 14, the Ministry of Industry and Trade (MolT)
The Autumn Fair 2025 organized a press conference to announce the Autumn Fair

2025. This event was assigned by the Prime Minister to the

the largest national trade MolT, in coordination with the Ministry of Culture, Sports

promotion event ever hEld, and Tourism (MoCST), Hanoi People’s Committee, and
is not just a space for the other ministries, sectors, and localities, following Directive
convergence of Vietnamese No.172/CB-TTg and Decision 2172/QD-TTg.

. According to Deputy Minister of Industry and Trade
goods, services, and culture, Nguyen Sinh Nhat Tan, Deputy Head of the Steering
but also a new symbol of Committee and Head of the Fair Organizing Committee,
innovation, creativity, and this is the ”six-best mega-fair,” boasting the largest scale,
integration in the green and most modern space, richest product variety, highest quality,

most attractive activities, and best incentives. A seventh,
special “best” is the most urgent preparation time. Just
nine days after the Directive was issued, the entire system

digital economy era.
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of ministries, sectors, localities, and businesses
urgently mobilized to complete the organization
work, ready for the opening ceremony at the end
of this October.

The Fair will take place from October 25 to
November 4, 2025, at the Vietnam Exhibition
Center (VEC), covering an exhibition area of over
130,000 m?, featuring five themed zones and over
3,000 booths from 2,500 domestic and international
enterprises. It is expected to welcome approximately
half a million visitors daily, a record figure for any
national trade promotion event to date.

Deputy Minister Tan stated that this is not just
a trade fair but also a cultural-economic forum,
contributing to stimulating consumption, boosting
production, expanding exports, spreading the spirit
of “Vietnamese people use Vietnamese goods,” and
promoting Vietnamese brands globally.

A special highlight of this year’s Autumn Fair
is the harmony between culture and commerce,
opening up a new approach in national trade
promotion. Deputy Minister of Culture, Sports and
Tourism Ho An Phong emphasized that the fair is
not merely a goods display space but a ”cultural
grand feast”, a place where 12 cultural industries,
from cinema, performing arts, and electronic games
to handicrafts and cultural tourism, will be present
to showcase and commercialize their products.

“People coming to the fair are not just for
shopping but also to enjoy cinema, interact with
artists, and experience culture and sports,” shared
Ho An Phong. According to him, the goal is to
transform culture into a new economic power,
accompanying Vietnamese commerce on the
global stage.

Director General of the Trade Promotion Agency
Vu Ba Phu stated that the organization work is
being deployed decisively, aiming to build an
event of international stature, not only promoting
Vietnamese goods but also connecting domestic
enterprises with global importers and distributors.
To date, the Organizing Committee has recorded
170 international companies and over 300 foreign
buyers registered to attend. Domestically, more
than 2,500 enterprises have submitted registration
dossiers, demonstrating the fair’s strong appeal
and position.

AFFIRMING NATIONAL STATURE, SPREADING
VIETNAM’S CULTURAL VALUES

According to Dang Khac Loi, Deputy Director
General of the Press Department (MoCST), the Autumn
Fair 2025 is also an effective communication channel
to promote the image of a creative, integrated, and
sustainable Vietnam. Communication efforts will be

COVER STORY

' The Autumn Fair 2025 draws nationwide
media attention : :

coordinated synchronously among ministries, sectors,
and localities, spreading the message of “Connecting
people with production and business” to every citizen,
enterprise, and international friend.

“The fair is a miniature cultural market, where
cultural products and services are commercialized,
thereby affirming the vitality of Vietnam’s cultural
industry,” Loi emphasized.

A representative of the organizing unit, Quach
Tuan Anh, Marketing Director of the Vietnam
Exhibition Fair Center (VEFAC), stated that the fair’s
brand identity is inspired by the Hanoi milk flower
(Alstonia scholaris), a symbol of autumn, combined
with the image of a gold star and blooming fireworks,
symbolizing convergence, the aspiration to rise, and
the spirit of integration. The multi-colored palette
reflects creative energy and national pride in the
new era.

Deputy Director of the Hanoi Department of
Industry and Trade Nguyen Anh Duong shared that
with the theme "The Quintessence of Hanoi Autumn,”
the Capital brings an exhibition space dominated
by the golden color of autumn, showcasing OCOP
products, handicrafts, high-tech goods, and traditional
crafts, representing over 1,350 craft villages in the
area. “Hanoi wants to present the image of a city that
is both modern and innovative, while preserving the
soul of Thang Long,” Duong said.

The Autumn Fair 2025 is expected to become
a new symbol of Vietnam’s creative economy,
a convergence point for cultural, technological,
commercial, and tourismvalues. With its scale, stature,
and meticulous preparation, the event will not only
open up opportunities for domestic and international
investment cooperation and trade but also contribute
to building the national brand, a dynamic, humane,
integrated, and sustainably developing Vietnam./.
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THUC PAY THUGONG MAI VIET NAM -
PAKISTAN TANG GAP 5-10 LAN

Chuyén cong tac clia Bo tridng Nguyén Hong
Dién ti ngay 13 - 15/10/2025 t6i Pakistan la mot
dau méc quan trong ¢o tinh dot pha dé ting cuong
hop tac kinh té&, thuong mai gita hai nugc. bay la
chuyén tham c&p Bo trudng dau tién clia Vit Nam
t6i Pakistan sau 20 nam.

Vé mat kinh t&, chuyén tham da mang lai nhting
két qué cu thé va thiét thuc. Dién dan Doanh nghiép
Viét Nam - Pakistan da quy tu hon 100 doanh nghiép
hang dau cta hai nudc, tao co hoi két néi truc tiép
gitia cong dong doanh nghiép. Bang cha y, su tham
dy clia 5 Bo trudng Pakistan tai Dién dan doanh
nghiép Viet Nam - Pakistan dién ra hom 14/10 gébm
Bo trudng Thuong mai, B trudng An ninh Luong thuc
Qudc gia, BoO trudng Bo Thong tin, Bo trudng Khoa
hoc va Cong nghé va Bo truéng Hang hdi - cho thay
sU quan tam sau sic cla Pakistan doi voi viéc day
manh quan hé kinh t& thuong mai véi Viét Nam.
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Diém nhan quan trong trong chuyén cong tac clia
Bo trudng Nguyén Hong Dién la ngay 14/10, trudc
su chiing kién cla lanh dao cac B nganh, doanh
nghiép hai nuéc, Bo trudng Bo Cong Thuong Viét
Nam Nguyén Hong Dién va Ngai Jam Kamal Khan,
Bo trudng Bo Thuong mai Pakistan da chinh thic ky
Tuyén b6 chung khéi dong dam phan Thoéa thuan
Thuong mai Uu dai (PTA) Viét Nam - Pakistan.

Tai Pakistan, chia sé tam quan trong ca PTA
nay déi vai thuong mai hai nudc, Bo truong Nguyén
Hong Dién cho biét, VPPTA sé gilp gidi quyét truc
tiép nhiing vuéng mac hién nay vé thué quan va phi
thué€ quan, mg duong cho hang hoa hai nugc tham
nhap vao nhau thuan Igi hon, nhanh hon va hiéu
qud hon.

bdc biét, VPPTA gop phan quan trong va quyét
dinh trong viéc nang cao stic canh tranh cla hang
hoa hai nugc trong boi canh mdi nudc déu dang tham
gia nhiéu Hiép dinh Thuong mai tu do (FTA) va Théa
thuan thuong mai uu dai (PTA) v6i cac déi tac khac.




< HOANG HOA

Thoéa thuan Thuong mai Uu dai
(PTA) Viét Nam - Pakistan sé tao
thuan loi cho dong chay thuong
mai I6n hon gilra hai nudc, dac
biét trong cac linh vuc ma Viét
Nam dang c6 nhiéu lgi thé, thi
truong Pakistan c6 nhu c3u...

Khong nhiing vay, VPPTA con gop phan da
dang hoa thi trutng xudt nhap khau, giap hai nén
kinh t& giam dan su phu thudc vao s6 it thi truong
I6n, tang cuong kha nang chdng chiu trugc bién
dong kinh t& - thuong mai toan cau, dong thai tao
thém du dia phat trién doc lap, ty chl va bén viing
cho doanh nghiép hai nudc.

“Théa thuan Thuong mai uu dai dugc ky vong
sé gilp tan dung thé' manh bd trg gida hai nén kinh
té ndng dong, thic ddy kim ngach thuong mai song
phuong, hién chua day 1 ty USD/ndm, ting gap
5-10 lan trong vai nam t6i” - lanh dao Bo Cong
Thuong ky vong.

(€0} HOI MOI CHO LOAT NGANH HANG
XUAT KHAU VIET NAM

Chung quan diém, Pai st Viét Nam tai Pakistan
Pham Anh Tudn cting nhan dinh, to goc do tiép
can thi truong, VPPTA sé tao thuan Igi cho dong
chdy thuong mai 16n hon gitia hai nudc, dac biét
trong cac linh vuc th€ manh nhu dét may (tir bong
va sgi cla Pakistan dén san xudt may mdac cla
Viét Nam), sdn phdm nong nghiép va thly san,
thuc phdm Halal, db g6, vat lieu xay dung va dugc
phdm. Thda thuan sé thiét 1ap khung phap ly thuan
lgi dé tang cuong tiép can thi trudng, da dang hoa
r6 hang thuong mai va gidm bot cac rao can thué
quan va phi thué€ quan.

Vé lgi ich cho doanh nghiép, PTA s& mang lai
nhiéu co hi cu thé:

Thd nhét, gidm chi phi xuat nhap khiu thong
qua uu dai thué quan. Diéu nay sé gitp hang hoa
clia hai nu6c co tinh canh tranh cao hon trén thi
truong cla nhau.

Tha hai, tao su minh bach va du doan dugc
trong moi truong kinh doanh. Cac doanh nghiép sé
c6 khung phap ly ro rang dé hoach dinh chién lugc
dau tu va kinh doanh dai han.

Tha ba, mé rong co hoi hgp tac dau tu. PTA
khong chi tao diéu kién cho thuong mai hang hoa
ma con khuyén khich cac doanh nghiép hai nuéc
thanh 1ap lién doanh, hgp tac sdn xuat trong cac
Khu kinh t& ddc biét. Pakistan véi luc lugng lao
dong tré, doi dao va chi phi canh tranh, cung véi
Viét Nam véi kinh nghiém sdn xudt va xuét khéu,
c6 thé tao ra stic manh tdng hgp phuc vu thi trudng
khu vuc va toan cau.

Vé cac linh vuc hgp tac cu thé ma PTA sé tao
diéu kién:

Trong dét may, Pakistan la nha san xuat bong
va sgi hang dau thé gidi, trong khi Viét Nam co
th€ manh vé may mic va gia cong. PTA sé gip
tao ra chudi gié tri dét may lién két, tif nguyén liéu
thd dén thanh pham xudt khau.

Trong nong nghiép va thuc phdm Halal, day
la ITinh viic 6 tiém nang rat 16n. Viét Nam c6 thé
manh vé che, tiéu, ca phé, hat diéu, thiy sdn va
trai cay ché& bién dugc chidng nhan Halal, trong
khi Pakistan c6 nhu cau nhap kh4u 16n cac san
phdm nay. Nguoc lai, Pakistan co thé xuat khau
gao, thit gia stc, san phadm gia cAm, hanh tay,
khoai tay, xoai va cam quyt sang Viét Nam.

Trong dugc phdm, ca hai nu6c déu c6 nganh
cong nghiép dugc phdm phat trién va co thé bé
trg cho nhau.

Trong cong nghé thong tin, day la linh vuc
ma&i ndi v6i tiém nang hop tac 16n, dic biét trong
phat trién phan mém, chuyén déi s6 va thuong
mai dién td.

“PTA khéng phdi la dich dén cudi cang ma la
budc dau tién. Pakistan dé xuét tiép can theo giai
doan, bt dau véi PTA trudc khi tién t6i Hiép dinh
Thuong mai Tu do (FTA) toan dién & giai doan sau.
Diéu nay cho thdy tam nhin dai han va su cam
két bén viing cta ca hai nu6c” - Dai si Pham Anh
Tuan nhan manh.
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V.PPTA GREATES|INEW
OPPORTUNITIES FOR
VIETNAMESE EXPORTS

Minister Nguyen Hong Dien’s business trip to
Pakistan from October 13 to 15, 2025, marks a crucial
and groundbreaking milestone in strengthening
economic and trade cooperation between the two
nations. This is Vietnam’s first Ministerial-level visit to
Pakistan in 20 years.

Economically, the visit yielded specific and practical
results. The Vietnam-Pakistan Business Forum convened
over 100 leading enterprises from both countries,
creating direct networking opportunities for the business
communities. Notably, the attendance of five Pakistani
Ministers - the Minister of Commerce, Minister for
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National Food Security, Minister of Information, Minister
of Science and Technology, and Minister for Maritime
Affairs - at the Forum on October 14 demonstrated
Pakistan’s profound interest in boosting economic and
trade relations with Vietnam.

A key highlight of Minister Nguyen Hong Dien'’s
trip was the official signing of the Joint Statement on
the launch of the Vietnam-Pakistan Preferential Trade
Agreement (PTA) negotiations on October 14. The signing
was carried out by Vietnamese Minister of Industry and
Trade Nguyen Hong Dien and Mr. Jam Kamal Khan,
Pakistan’s Minister of Commerce, witnessed by leaders
from ministries and businesses of both countries.

In Pakistan, sharing the importance of this PTA for



Pakistani business
representatives meet Minister
Nguyen Hong Dien to learn
about the market of Vietnam

bilateral trade, Minister Nguyen Hong Dien stated that
the VPPTA would directly address current obstacles
concerning tariff and non-tariff barriers, paving the way
for goods from both countries to penetrate each other’s
markets more conveniently, quickly, and effectively.

Specifically, the VPPTA will play a significant
and decisive role in enhancing the competitiveness of
goods from both countries, given that each nation is
already engaged in numerous Free Trade Agreements
(FTAs) and Preferential Trade Agreements (PTAs) with
other partners.

Furthermore, the VPPTA will contribute to
diversifying export and import markets, helping both
economies gradually reduce reliance on a few large
markets, strengthening resilience against global
economic and trade volatility, and creating more
space for independent, self-reliant, and sustainable
development for businesses in both countries.

“The Preferential Trade Agreement is expected
to leverage the complementary strengths of the two
dynamic economies, boosting the bilateral trade
turnover, which is currently less than $1 billion per
year, to increase fivefold to tenfold in the coming
years,” a leader from the Ministry of Industry and Trade
expected.

Sharing the same view, Vietnamese Ambassador
to Pakistan Pham Anh Tuan also affirmed that
from a market access perspective, the VPPTA will
facilitate a greater flow of trade between the two
countries, particularly in key sectors such as textiles
and garments (from Pakistan’s cotton and yarn to
Vietnam’s apparel manufacturing), agricultural
and aquatic products, Halal food, wood products,
construction materials, and pharmaceuticals. The
agreement will establish a favorable legal framework
to enhance market access, diversify the trade basket,
and reduce both tariff and non-tariff barriers.

In terms of benefits for businesses, the PTA will
bring numerous specific opportunities:

First, it will help reduce import and export
costs through tariff preferences. This will make the

goods of both countries more competitive in each
other’s market.

Second, it will help create transparency
and predictability in the business environment.
Enterprises will have a clear legal framework to plan
long-term investment and business strategies.

Third, it will help expand investment cooperation
opportunities. The PTA not only facilitates trade in
goods but also encourages businesses from both
countries to establish joint ventures and cooperate in
production within Special Economic Zones. Pakistan,
with its young, abundant, and cost-competitive labor
force, combined with Vietnam’s manufacturing
and export experience, can create synergy to serve
regional and global markets.

In textiles and garments, Pakistan is a world-leading
producer of cotton and yarn, while Vietnam excels in
apparel and processing. The PTA will help create an
integrated textile and garment value chain, from raw
materials to finished export products.

In agriculture and Halal food, this is a sector with
enormous potential. Vietnam is strong in Halal-certified
tea, pepper, coffee, cashew nuts, aquatic products,
and processed fruits, while Pakistan has a large import
demand for these products. Conversely, Pakistan can
export rice, livestock meat, poultry products, onions,
potatoes, mangoes, and citrus fruits to Vietnam.

In pharmaceuticals, both countries have developed
pharmaceutical industries and can be mutually
complementary.

In information technology, this is an emerging
sector with great cooperation potential, especially
in software development, digital transformation, and
e-commerce.

“The PTA is not the final destination but the first
step. Pakistan has proposed a phased approach, starting
with the PTA before moving towards a comprehensive
Free Trade Agreement (FTA) in a later stage. This
demonstrates the long-term vision and sustainable
commitment of both countries,” stressed Ambassador
Pham Anh Tuan./.
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Chuyén gia kinh t€, TS Can Van Luc - thanh vién HGi dong Tu vdn chinh sach
tai chinh - tién té quoc gia

<« DINH TUAN (thuc hién)

Cong nghiép ho tro (CNHT) Ia "xuorng song” dé Viét
Nam nang cao ty Ie noi dia hoa, glam |é thudc FDI va
tao dong luc manh mé cho xuat khau ben vung Phong
vién Bdo Cong Thuang d3 c6 cudc trao doi véi TS Can
Van Luc - chuyén gia kinh té, thanh vién Ho6i dong Tu
van chinh sach tai chinh - tién té qudc gia - xung quanh
van dé nay.

CHUYEN GIA KINH TE, TS CAN VAN LUC:

CONG NGHIEP HO TR
PHAI TRG THANH TRU COT
CUA NEN SAN XUAT TU CHU
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Khai niém “cong nghiép chién lugc” va “CNHT”
dugc dua ra kha mudn so vdi nhiéu nudc trong khu
vuc. Theo 6ng, nguyén nhan sau xa la gi va Viét Nam
da rit ra bai hoc gi tir sy chdm tré nay?

Khai niém cong nghiép chién lugc va CNHT &
Viét Nam xuét hién tuong déi muon so véi nhiéu quéc
gia trong khu vuc. Nguyén nhan sau xa trugc hét dén
tr mo hinh phat trién kinh t€ trong giai doan dau déi
mai, khi Viét Nam lya chon huéng di dua nhiéu vao
gia cong, 13p rap cho xuat khau. Loi thé khi do la
chi phi lao dong & mdc trung binh thap, chinh tri 6n
dinh, vi tri dia ly thuan lgi, ti d6 thu hat manh dong
von dau tu nudc ngoai.

Tuy nhién, viéc hoi nhap ban dau con cham va
thiéu chon loc, khién doanh nghiép (DN) trong nudc
cht yéu tham gia khau gian don, gia tri gia ting
thap. Trong khi do, khéi DN FDI chiém vai tro cht
dao trong cac nganh sdn xuat chién lugc nhu dién
tl, co khi ché tao, dét may, da giay... va dan dat
chudi cung (ng.

T thyc tién nay, Viét Nam da rdt ra nhiéu bai
hoc. D6 1, khong thé chi dua vao FDI, ma can dong
thoi phat trién DN trong nutc dé tao thé can bang.
Chinh pht da tiing budc ban hanh hé théng chinh
sach, tr Quyét dinh 12/2011/QD-TTg dén Nghi dinh
111/2015/ND-CP va méi day la Nghi dinh 205/2025/
NB-CP, nham xay dung hanh lang phap Iy déng bo,
thac day phat trién CNHT.

Nho do, s6 lugng DN trong linh vic nay ngay
cang gia tang, mot bo phan da tham gia truc tiép
chudi cung (ing toan cau, dic biét trong cac nganh
dién t, 0 t6, co khi ché tao va nong san ché bién.
Mot s6 tap doan 16n trong nudc nhu Viettel, Vingroup,
Hoa Phat, Vinamilk... da vuon 1én giti vai tro dan dat,
gop phan gitp Viet Nam tién sau hon vao chubi gia
tri san xuat, dich vu toan cau.

CNHT dugc xem la nén ting dé nang cao ty I¢ noi
dia hda va gia tri gia ting trong xuat khau. Theo o6ng,
vi sao sau nhiéu nam thic day, linh vuc nay cia Viét
Nam van chua but pha nhu vdi ky vong?

CNHT dugc xem la nén tdng dé nang cao ty 1é
noi dia hoa va gia tri gia tang trong xuat khau, song
thuc t& phat trién van cham so vai ky vong. Nguyén
nhan tru6c hét dén tr viéc ty lé noi dia hoa ctia nhiéu
nganh san xudt chién lugc con thap. Nam 2024, ty
[& ndi dia hoa chung cla Viét Nam méi dat 36,6%,
cao hon mot s6 nuéc nhu Myanmar hay Bangladesh,
nhung van thap hon nhiéu déi thé canh tranh tric
ti€p nhu Trung Qudc (67,1%), Thai Lan (58,4%) hay
An D6 (53,3%).

Bén canh do, ham lugng gia tri gia tang noi dia
trong xudt khau ctia Viét Nam chua cao. Chfmg han,

POl THOAI

nganh dién, dién t& chiém hon 1/3 kim ngach xuat
kh&u nhung gia tri gia tang noi dia chi dat 26,9%, thap
hon rat nhiéu so véi cac nudc trong khu vic. Nganh
dét may, da giay cting chi & mic 34-36%, trong khi
cac doi tha thuong dat trén 60%. Diéu nay cho thay,
du xudt khau 16n, nhung phan huéng Igi clia khu viic
DN trong nudc lai han ché, chua tao dugc dong luc
lan tda manh cho nén kinh t&.

Mot nguyén nhan quan trong khac la su tham gia
con md nhat clia DN trong nu6c trong chudi gia tri
toan cau. Hién, khu vic FDI van ndm hon 70% téng
kim ngach xuét khau va dong vai tro cht dao trong
cac nganh chién lugc. Sdn pham CNHT c6 ham lugng
cong nghé cao gan nhu van do khéi FDI ddm nhiém.

Viét Nam dang huong toi xdy dung mét chinh sach
cong nghiép tong thé cho giai doan 2026-2030. Theo
ong, dau la nhing dinh hudng cét l6i dé€ nang cao
nang luc san xuat va phat trién CNHT, nhim ting ty
1é néi dia hoa?

Theo t6i, chinh sach cong nghiép téng thé giai
doan 2026 - 2030 can dat trong tdm vao viéc nang
cao ning luc san xuat, phat trién CNHT va tang ty 1&
noi dia hoa. Truoc hét, phéi day nhanh hoan thién
thé ché, chinh sach, xay dung nén cong nghiép xanh,
Gng dung khoa hoc, cong nghé, chuyén déi s6 va gia
tdng gia tri. Diéu nay gin véi viéc hién dai hoa ha
tang nang lugng, ha tang so, trién khai nang lugng tai
tao, dién hat nhan quy mé nhé, IuGi truyén tai thong
minh, dong thoi phét trién khu cong nghiép sinh thai
va logistics xanh.

Song song, can uu tién phat trién cac cum nganh
chién lugc nhu ban dan, co khi chinh xac, 6 t6, xe
dién, vat lieu xanh, ch€ bién nong san cong nghé cao;
ddng thoi thac ddy chuong trinh “Make in Vietnam”,
khuyén khich DN trong nudc tién |én thiét k&, ché tao
cht khong chi 13p rap. Chinh sach phai minh bach,
uu dai co diéu kién, gdn v6i cam két ty 1€ noi dia hoa,
chuyén giao cong nghé, dao tao nhan luc.

Mot dinh hudng quan trong khac 1a diéu chinh
chién lugc thu hat FDI, chi chon loc dy an cong nghé
cao, d6i mdi sang tao, than thién moi trudng, ¢ lién
két voi DN Viét Nam. Bén canh do, can hd trg manh
DN nhd va viia vé dao tao, chiing nhan chat lugng dé
tham gia chudi cung (ng cla tap doan FDI, qua do
hinh thanh mang IuGi cung ting noi dia viing chac.

Tam nhin xa hon sau ndm 2030, Viét Nam huéng
t6i nén cong nghiép phat thai thap, s& hoa sau, trg
thanh trung tam san xuat, thiét k& cong nghé cao cta
khu vuc. Pay sé la dong Iuc quan trong dé nang cao
ndng suat, gia tri gia tang va nang Iuc canh tranh cla
nén kinh té.

Xin cam on éng!
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SUPPURTING‘INDUSTRY. MUST;
" ASAPILLAROF SELFRELIANT ™

MANUFACTURING:
ECONOMIST, DR. CAN VAN LUC

< Interviewed by DINH TUAN

The supportingindustry (Sl) is
the “"backbone” for Vietnam
to increase its localization
rate, reduce dependence on
FDI, and create a powerful
driverforsustainableexports.
A reporter from the VEN had
an interview with Dr. Can
Van Luc, economist, member
of the National Financial and
Monetary Policy Advisory
Council, on this matter.

The concepts of “Strategic Industry” and “Supporting Industry” were
introduced quite late compared to many countries in the region. What
do you think is the underlying reason and what lessons has Vietnam
learned from this delay?

The concepts of strategic industry and supporting industry
appeared relatively late in Vietham compared to many countries in
the region. The deep-seated reason primarily stems from the economic
development model in the initial phase of Doi Moi (Renewal), when
Vietnam opted for a path heavily reliant on outsourcing and assembly
for export. The advantages at that time were low-to-medium labor
costs, political stability, and a favorable geographical location, which
strongly attracted foreign direct investment (FDI) inflows.

However, the initial integration was slow and lacked selectivity,
leading domestic enterprises (DEs) to primarily engage in simple, low
value-added stages. Meanwhile, the FDI sector held the dominant
role in strategic manufacturing industries like electronics, mechanical
engineering, textiles, and footwear, thus leading the supply chain.

From this reality, Vietnam has learned many lessons. That is, the
country cannot rely solely on FDI but must simultaneously develop
domestic enterprises to create a balance. The government has gradually
issued a system of policies, from Decision 12/2011/QD-TTg to Decree
111/2015/ND-CP and recently Decree 205/2025/ND-CP, aimed at
building a synchronous legal framework to promote the development
of the supporting industry.

Thanks to these efforts, the number of businesses in this field is
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increasing, and a segment has directly participated in the
global supply chain, especially in electronics, automotive,
mechanical engineering, and processed agricultural
products. Several large domestic corporations such as
Viettel, Vingroup, Hoa Phat, and Vinamilk have risen to
play a leading role, helping Vietnam advance further into
the global production and service value chain.

The supporting industry is seen as the foundation for
increasing the localization rate and value-added in
exports. In your opinion, why has this sector in Vietnam
yet to make breakthrough expected after many years of
promotion?

It is true that the supporting industry is considered
the foundation for increasing the localization rate and
value-added in exports, but the actual development is still
slower than expected. The first reason stems from the low
localization rate in many strategic manufacturing sectors.
In 2024, Vietnam’s overall localization rate only reached
36.6%, higher than some countries like Myanmar or
Bangladesh, but still much lower than direct competitors
such as China (67.1%), Thailand (58.4%), or India
(53.3%).

In addition, the content of domestic value-added in
Vietnam'’s exports is not high. For instance, the electronics
and electrical industry, which accounts for over one-third
of export turnover, has domestic value-added content of
only 26.9%, much lower than countries in the region. The
textile, garment, and footwear industries are also only at
34-36%, while competitors often achieve over 60%. This
shows that despite large exports, the benefit derived by
the domestic business sector is limited, failing to create a
strong spillover effect for the economy.

Another important reason is the still faint participation
of domestic enterprises in the global
value chain. Currently, the FDI
sector still accounts for over 70%
of total export turnover and plays
the dominant role in strategic
industries. High-tech SI products
are almost entirely undertaken by
the FDI sector.

Vietnam is heading towards
formulating a master industrial
policy for the 2026-2030 period.
What do you think are the core
orientations  for  enhancing
manufacturing  capacity  and
developing the supporting industry
to raise the localization rate?

| believe the master industrial
policy  for the  2026-2030
period must focus on enhancing
manufacturing capacity, developing

TALKS
|

the supporting industry, and increasing the localization
rate. First, it is necessary to accelerate the completion
of institutions and policies, build a green industry,
apply science, technology, digital transformation, and
increase value. This is tied to modernizing energy and
digital infrastructure, deploying renewable energy, small-
scale nuclear power, smart transmission grids, while
also developing ecological industrial parks and green
logistics.

In parallel, priority should be given to developing
strategic industrial clusters such as semiconductors,
precision mechanics, automotive, electric vehicles,
green materials, and high-tech agricultural processing;
simultaneously promoting the “Make in Vietnam” program,
encouraging domestic enterprises to move towards design
and manufacturing rather than just assembly. Policies
must be transparent, conditional in terms of incentives,
and linked to commitments on the localization rate,
technology transfer, and human resource training.

Another important orientation is to adjust the FDI
attraction strategy, selectively choosing only high-tech,
innovative, environmentally friendly projects that have
linkages with Vietnamese businesses. Furthermore, strong
support is needed for small- and medium-sized enterprises
in terms of training and quality certification to participate
in the supply chains of FDI corporations, thereby forming
a solid domestic supply network.

Looking beyond 2030, Vietnam aims for a low-
emission, deeply digitized industry, becoming a high-tech
manufacturing and design hub in the region. This will be
an important driving force for enhancing productivity,
value-added, and the competitiveness of the economy.

Thank you for your time!

The supporting industry is the key to “Make in
Vietnam” program.
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San phdm mady cét laser 5 trong 1 do Cong ty S
C6 phan Pau tu cong nghé EMC san xuét duogc

: ’ gidi thiéu tai Trién lam thanh tuu dat nudc-nhan ] —
N ky kiém Qudc khanh 2/9 , L\
G\ = ' & -

<( PHONG LAM

Nhing uu d3i vé co ché, chinh sach s& gidp doanh nghiép
c6 thém ddng luc va ngudn luc dé dau tu, timg budc 1am
chd c6ng nghé, nang cao nang luc canh tranh.

UU DAI CHINH SACH

MOBUONG CHO .
DOANH NGHIEP TJ CHU
CONG NGHE

TU CHU CONG NGHE - NEN TANG CHO SUC BAT DAI HAN

Trong bdi cdnh canh tranh toan cau ngay cang khéc liét, cong nghé da trg thanh
yéu t6 quyét dinh nang luc sdn xudt, khd nang chiém Iinh thj trudng va sy bén viing
clia doanh nghiép. Viéc lam chi cong nghé cét 16i khong chi gitp doanh nghiép gidm
phu thudc nhap khdu ma con tao nén tdng dé sang tao, cai tién san pham, gia ting
gia tri noi dia hoa.
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Theo dng Vi Hoang Linh, Giam ddc Trung tam
ddi maéi sang tao clia Tap doan CNCTech cho biét,
mot doanh nghiép mudn phat trién bén viing trong
giai doan hién nay, yéu t6 tién quyét chinh 1a ning
luc tu cht cong nghé. Khi doanh nghiép c6 thé tu
nghién clu, phat trién va tng dung cong nghé vao
quy trinh sdn xudt, ho sé tao ra lgi thé canh tranh
vugt troi, gidm chi phi, tang hiéu qué, dong thoi
md rong co hoi tham gia chudi gia tri toan cau.

Tuy nhién, theo 6ng Vi Hoang Linh, con duong
huong t6i tu chi cong nghé khong hé dé dang.
Cac doanh nghiép van gdp kho trong két ndi voi
vién nghién ctu, trudng dai hoc, ciing nhu thiéu
nhiing chinh sach déng bo vé vén, thu& va ngudn
nhan lyc. Day 1a nhing han ché& khién qua trinh ty
cht cong nghé dién ra con cham va chua tao dugc
nhiéu dot pha.

Tu do, dai dien CNCTech ciing cho rang, can
s6m c6 co ch& hd trg dé doanh nghiép manh dan
hon trong dau tu nghién cdu va phét trién (R&D),
qua do xay dung nhiing cdng nghé riéng, pht hgp
thuc t€ sén xuat trong nudc.

CAN CHINH SACH PONG B0 PE GG VUGNG
CHO DOANH NGHIEP

Cung noi vé cac gidi phap thac ddy tu chi
cong nghe, dai biéu Quéc hoi Pham Van Hoa cho
rang, mau chét hién nay khong chi 1a ban hanh
chinh sach, ma phai ddm bdao chinh sach thuc sy
di vao doi song doanh nghiép. Ong nh&n manh:
“Chinh séch phdi tao ra niém tin va su én dinh lau
dai dé doanh nghiép yén tdm dau tu vao nghién
cdu, tu chi cong nghé. Néu co ché con bat cap,
thiéu nhat quan, thi du doanh nghiép cé6 mudn déi
mdi cang rat khé manh dan déc vén, trong khi thoi
co cong nghé thi khong cho doi”.

Theo 6ng, rao can 16n nhat voi nhiéu doanh
nghiép hién nay la chi phi dau ti ban dau qué cao,
trong khi khad nang ti€p can nguén von con han
ché. D€ gidi quyét van dé nay, Chinh pht can sém
hoan thién cac goi tin dung xanh, gobi bao lanh tin
dung cho doanh nghiép dang c6 nhu cau nghién
clu, phat trién, ty chii cong nghé, dic biét 1a khai
doanh nghiép viia va nhé. bBay sé la “phao ctu
sinh” dé doanh nghiép c6 thém ngudn luc, manh
dan dau tu vao nghién cdu cac cong nghé mai.

Cung voi do, chinh sach thué can duoc thiét
k&€ mang tinh khuyé&n khich manh hon, chdng han
co ché& khau trir chi phi R&D khéong chi ap dung
trén gidy t, ma phdi dugc don gidn hoa thi tuc dé
doanh nghiép dé thuc thi.

CONG NGHIEP - THUONG MAI

TR =

o6 Xugt hang

biACOM ERF

QUAN TRIN
ANH NGHIEP X

M0 hinh ctia hang xang dau tu déng (tu dong
thu nhan tin hiéu cot bom, tu déng hoa do bon
bé, tu dong phat hanh héa don theo Ian ban...)
duogc Céng ty CO phan Tin hoc Vién théng
Petrolimex phét trién.

Ngoai ra, 6ng ciing khuyén nghi Nha nugc can
cht trong chinh sach dao tao ngudn nhan luc chat
lugng cao. Bdi cong nghé chi thuc su tao gia tri
khi c6 doi ngt di ndng luc van hanh. Viéc két néi
truong dai hoc, vién nghién ctu v6i doanh nghiép
dé cung xay dung chuong trinh dao tao nhan luc
cong nghé theo nhu cau thuc t&€ sdn xuat can dugc
coi la uu tién.

Dic biét, Dai bi€u Pham Van Hoa ciing chi ro
rang ban than doanh nghiép khong thé chi trong
chd vao sy hd trg tii chinh sach, ma can nang cao
nang luc ty cht cong nghé. Ong cho ring: “Doanh
nghiép phdi chd dong nghién cidu, cdi tién quy
trinh sdn xudt, sé hiu cong nghé cét 16i dé khong
phu thudc hoan toan vao nhap kh&u. Chi khi tu chi
dugc cong nghé, ching ta méi c6 thé canh tranh
bén viing trong dai han”.

Theo dai biéu Hoa, su két hgp dong bo gitia
von, thué€, hanh lang phap ly, nhan lyc cing voi
tinh than ty ch cong nghé clia doanh nghiép sé la
nhiing tru cot gidp chinh sach phat huy hiéu qud,
trg thanh don bay thuc su dé€ doanh nghiép dam déi
maoi, dam dau tu dé huéng t6i tu chli cong nghé./.

CON DUONG HUONG TOI TU CHU CONG NGHE
CHAC CHAN SE CON NHIEU CHONG GAL. TUY NHIEN,
VOI CO CHE, CHINH SACH VA NHONG GIAI PHAP PHU
HOP. DOANH NGHIEP VIET HOAN TOAN CO THE TAO
DUNG MOT TUONG LAI CONG NGHE BEN VUNG
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< By PHONG LAM Incentives regarding mechanisms and policies will
help businesses gain more motivation and resources

to invest, gradually master technology, and enhance
competitiveness.

POLICY INCENTIVES PAVE
WAY TO BUSINESSES'
NOLOGY
SELF-SUFHCIENCY

r20 I/ EnNAVIECONONICINEW SN O 07202 S AWERS TEAWWWIVENUN



TECHNOLOGY SELF-SUFFICIENCY - FOUNDATION
FOR LONG-TERM RESILIENCE

In the context of increasingly fierce global
competition, technology has become the decisive factor
for a business’s production capacity, market dominance,
and sustainability. Mastering core technology not only
helps businesses reduce import dependence but also
provides a foundation for creating, innovating products,
and increasing localized value.

According to Vu Hoang Linh, Director of the
Innovation Center of CNCTech Group, the prerequisite
for a business to achieve sustainable development
today is the capacity for technology self-sufficiency.
When businesses can self-research, develop, and apply
technology to their production processes, they create a
superior competitive advantage, reduce costs, increase
efficiency, and simultaneously expand opportunities to
participate in the global value chain.

However, Vu Hoang Linh noted that the path toward
technology self-sufficiency is not easy. Businesses still
face difficulties in connecting with research institutes
and universities and lack synchronized policies
concerning capital, taxation, and human resources.
These limitations have caused the process of technology
self-sufficiency to be slow and to have not yet created
many breakthroughs. Therefore, the CNCTech
representative suggested that there is an urgent need
for support mechanisms to encourage businesses to
be bolder in investing in Research and Development
(R&D), thereby developing their own technologies
suitable for domestic production realities.

SYNCHRONIZED POLICIES NEEDED TO REMOVE
OBSTACLES FOR BUSINESSES

Discussing solutions to promote technology self-
sufficiency, National Assembly Deputy Pham Van Hoa
argued that the key now is not just to issue policies,
but to ensure that policies truly become a reality for
businesses. He emphasized that “Policies must create
long-term confidence and stability so that businesses
can feel secure investing in research and technology
self-sufficiency. If the mechanisms are still inadequate
and inconsistent, even if businesses want to innovate, it
will be very difficult for them to invest boldly, while the
window of technological opportunity won't wait.”

According to him, the biggest barrier for many
businesses currently is the high initial investment cost
coupled with limited access to capital sources. To
solve this, the Government needs to promptly finalize
green credit packages and credit guarantee packages
for businesses seeking to research, develop, and master
technology, especially the small and medium-sized
enterprise (SME) sector. This will be a “lifeline” for
businesses to gain more resources and invest boldly in
new technologies.
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In addition, tax policies need to be designed
to be more strongly encouraging. For example, the
R&D expense deduction mechanism must not just be
paperwork; the procedures need to be simplified for
easy implementation by businesses.

Furthermore, he recommended that the State should
focus on policies for training high-quality human
resources, because technology only truly creates
value when there is a competent team to operate it.
Connecting universities and research institutes with
businesses to jointly build technology human resource
training programs tailored to actual production needs
should be considered a priority.

National Assembly Deputy Pham Van Hoa also
clearly stated that businesses themselves cannot solely
rely on policy support but must enhance their capacity for
technology self-sufficiency. He argued, “Businesses must
proactively research, improve production processes, and
possess core technology to avoid complete reliance on
imports. Only by mastering technology can we compete
sustainably in the long term.”

According to National Assemly Deputy Pham Van
Hoa, the synchronous combination of capital, taxation,
legal framework, human resources, along with the spirit
of technology self-sufficiency by businesses, will be the
pillars that help policies take effect, becoming a real
leverage for businesses to dare to innovate and invest
toward technology self-sufficiency./.

THE ROAD TOWARD TECHNOLOGY SELF-
SUFFICIENCY WILL SURELY BE ROCKY. HOWEVER,
WITH APPROPRIATE MECHANISMS, POLICIES,

AND SOLUTIONS, VIETNAMESE BUSINESSES CAN
ABSOLUTELY BUILD A SUSTAINABLE TECHNOLOGICAL
FUTURE.
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XUAT NHAP KHAU
BUT TOC MANH ME

TRU COT TANG TRUONG VA DAU AN
PHUC HOI KINH TE

Theo bao céo vé tinh hinh kinh t& - xa hdi 9
thang dau nam 2025, hoat dong xuat nhap khau
tiép tuc la diém sang ndi bat trong buc tranh kinh
t€ Viet Nam nam 2025. Téng kim ngach xuat nhap
khau 9 thang dau nam nay dat 680,6 ty USD, tang
17,3% so v8i cing ky nam trudc, mic tang truéng
dugc cho la cao nhét trong 3 nam trg lai day.

Riéng trong quy 1112025, xuat khdu hang hoa
dat 128,57 ty USD, tang 18,4% so v6i cung ky nam
2024 vatang 9,6% so véi quy Il. Tinh chung 9 thang,
kim ngach xuat khau dat 348,74 ty USD, tang 16%,
vugt xa muc tiéu tang trudng 12% dat ra cho ca nam.
Trong do, khu vuc kinh té& trong nuéc dat 85,41 ty
USD (tang 2%), chiém 24,5% t6ng kim ngach xuat
khau; khu wic c6 von dau tu nuéc ngoai (FDI) dat
263,33 ty USD, tang 21,4%, chiém 75,5%.

bang cha y, trong 9 thang c6 32 mdt hang dat
kim ngach trén 1 ty USD, chiém 93,1% t6ng xudt
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khau; 7 mat hang dat kim ngach trén 10 ty USD,
chiém gan 68% tong gia tri. Nhom hang cong
nghiép ché& bién tiép tuc dong vai trdo dong luc chl
dao, dat 297,2 ty USD, tang 16,7 % va chiém 85,2%
tong kim ngach xuat khau.

Vé co cdu thi trudng, Hoa Ky tiép tuc la thi
truong xudt khau 16n nhat cta Viét Nam, dat 112,8
ty USD (tang 27,7%). Ti€p dén la Trung Quéc (49,6
ty USD, tang 11,3%), EU (41,7 tj USD, tang 9,3%),
ASEAN (28,5 ty USD, tang 2,9%) va Nhat Bén
(19,7 ty USD, tang 9%).

3 chiéu nguoc lai, nhap khau trong quy 111/2025
dat 119,66 ty USD, tang 20,2% so v6i cung ky va
tang 6,3% so v6i quy Il. Tinh chung 9 thang, kim
ngach nhap khau dat gan 332 ty USD, tang 18,8%.
Trong do, khu vuc kinh t& trong nudc dat 105,67 ty
USD (tang 4,6%), khu vuc FDI dat 226,25 ty USD
(tang 26,8%).

Péng luu y, nhom hang hoa can nhap khau phuc
vu san xudt chiém t6i 89% téng kim ngach va tang



" Hoat dong xuét nhap khéu tiep 1
«la diém sang noi bat trong bic

hiranh kinh té Viét %

19,5%, cho thdy nhu cau dau vao cho sén xuat
cong nghiép dang phuc h6i manh. Nhom hang can
ki€m soat nhap khdu chi chiém 5,2%, trong khi
nhom hang hoa khac chiém 5,3%. Viéc nhap khau
tang nhanh hon xuat khadu (18,8% so voi 16%)
dugc danh gia la tin hiéu tich cuc, phan anh da
phuc hdi clia sdn xut trong nudc, di cling tao stc
ép nhit dinh lén can can thuong mai.

GIAI PHAP THUC PAY XUAT NHAP KHAU
QUY 1V/2025

Theo 6ng Nguyén Anh Son, Cuc trudng Cuc Xuat
nhap khau, B6 Cong Thuong, muc tiéu tang trudng
kinh t€ nam 2025 dugc Chinh phi va Quéc hoi dat
& mdc 8,3 - 8,5%, do do muc tiéu tang trudng xuat
khau cting dugc xac dinh cao hon khoang 1,5 lan,
tuong duong 12%. DE dat dugc muc tiéu nay, Bo
Cong Thuong da va dang trién khai dong bo céc
nhom gidi phap trong tam.

Tha nhét, Bo Cong Thuong phoi hgp chat che
véi cac b, nganh lién quan, trién khai nghiém tac
Chf thi s6 29 clia Thi tigng Chinh phi vé viéc ting
cuong bien phap thac diy hoat dong xudt nhap
kh&u, ddm bdo duy tri da tdng truéng cao trong quy
IV - giai doan quyét dinh dé hoan thanh muc tiéu
ca nam.

Th hai, Bo chi dao cac Thuong vu Viét Nam
& nudc ngoai chi dong hd trg doanh nghiép, day
manh xdc tién thuong mai, md rong thi truong va
két ndi truc ti€p voi doi tac quoc té. Hoat dong clia

CONG NGHIEP- THUGNG MAI
|

< LE TRANG

Hoat dong Xuat nhap khau tlep
tucla diém sang cta nén kinh té
Viét Nam, dat hon 680 ty USD
trong 9 thang nam 2025, tang
17,3%, duy tri xuat siéu va ciing
c6 da phuc hoi.

hé thong Thuong vu dugc xem 1a “canh tay n6i dai”
gidp hang hoa Viét Nam tiép can sau hon vao chudi
cung Gng toan cau, dic biét tai cac thi trudng trong
diém nhu My, EU va Bang Bic A.

Tha ba, Bo tap trung thao go cac rao can ky thuat
va bién phap phong vé thuong mai ma mot s6 doi
tac ap dung doi voi hang hoa Viét Nam. Bay dugc
coi la nhiém vu then chét dé bao vé lgi ich chinh
dang cta doanh nghiép, nhat la trong bai canh canh
tranh thuong mai toan cau ngay cang gay gat.

Thd tu, Bo6 ddy manh dam phan, mé rong cac
hiép dinh thuong mai song phuong va da phuong,
trong do6 co6 Hiép dinh Thuong mai Viét Nam -
Pakistan, Hiép dinh gitia Viet Nam va khai GCC
(Hoi d6ng Hop tac vang Vinh) cung mot s6 hiép
dinh khac dang dugc xdc tién. Viéc md rong mang
lui FTA giGp hang hoa Viét Nam tiép can nhiéu thi
truong uu dai hon, gia tang stic canh tranh.

Thd nam, tii ngay 1/7/2025, theo Nghi dinh 146
clia Chinh ph, viéc phan cap tham quyén cap Gidy
chiing nhan xuat xd hang hoa (C/0) da dugc chuyén
giao i Bo Cong Thuong vé cho cac dia phuong. Bo
hién dang chi dao Cuc Xudt nhap khau phéi hgp voi
cac S& Cong Thuong t6 chiic hudng dan, dao tao,
hoan thién co s& phap ly nham dam bdo cac dia
phuong dd nang luc cap C/O.

Theo 6ng Nguyén Anh Son, cac gidi phap néu
trén khong chi mang tinh ngdn han, ma con dinh
huong lau dai cho hoat dong xuét nhap khau Viét
Nam, gitp nang cao nang luc canh tranh quéc
gia, md rong thi trudng va cling c6 chudi cung Ging
bén viing./.
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EXPORISYAND,
MPORISISURGE!

<( By LE TRANG Export and import activities
continue to be a highlight of
Vietnam's economy, reaching
over $680 billion USD in the first
9 months of 2025, an increase
of 17.3%, maintaining a trade
surplus and consolidating the
recovery momentum.

-8

Export and import activities continue to be a highlight of Vietnam’s economy
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PILLAR OF GROWTH AND MILESTONE IN
ECONOMIC RECOVERY

According to the report on the socio-economic
situation in the first 9 months of 2025, export and
import activities remain a prominent bright spot in
Vietnam’s economic picture for 2025. The total import-
export turnover in the 9-month period reached 680.6
billion USD, an increase of 17.3% compared to the
same period last year, a growth rate considered the
highest in the past three years.

In Q3/2025 alone, merchandise exports reached
128.57 billion USD, an increase of 18.4% compared
to Q3/2024 and an increase of 9.6% compared to Q2.
Cumulatively for the 9 months, export turnover reached
348.74 billion USD, an increase of 16%, far exceeding
the 12% growth target set for the whole year.

The domestic economic sector accounted for 85.41
billion USD (an increase of 2%), making up 24.5% of
the total export turnover. The Foreign Direct Investment
(FDI) sector reached 263.33 billion USD, an increase of
21.4%, accounting for 75.5%.

Remarkably, in the first 9 months, 32 items achieved
a turnover of over 1 billion USD, representing 93.1% of
total exports; 7 items achieved a turnover of over 10
billion USD, accounting for nearly 68% of the total
value. The processed industrial goods group continued
to play a key driving role, reaching 297.2 billion USD,
an increase of 16.7% and accounting for 85.2% of the
total export turnover.

Regarding the market structure, the United States
continues to be Vietnam’s largest export market,
reaching 112.8 billion USD (an increase of 27.7%). This
is followed by China (49.6 billion USD, up 11.3%), the
EU (41.7 billion USD, up 9.3%), ASEAN (28.5 billion
USD, up 2.9%), and Japan (19.7 billion USD, up 9%).

Conversely, imports in Q3/2025 reached 119.66
billion USD, an increase of 20.2% compared to the
same period last year and an increase of 6.3% compared
to Q2. Cumulatively for the 9 months, import turnover
reached nearly 332 billion USD, an increase of 18.8%.
The domestic economic sector accounted for 105.67
billion USD (an increase of 4.6%). The FDI sector
reached 226.25 billion USD (an increase of 26.8%).

Notably, the group of goods required for production
accounted for up to 89% of the total import turnover
and increased by 19.5%, indicating a strong recovery
in demand for inputs for industrial production. The
group of goods requiring import control only accounted
for 5.2%, while other goods accounted for 5.3%.
The fact that imports increased faster than exports
(18.8% compared to 16%) is assessed as a positive
signal, reflecting the recovery momentum of domestic
production, although it also creates certain pressure on
the trade balance.

INDUSTRY & TRADE
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SOLUTIONS TO PROMOTING EXPORTS AND
IMPORTS IN Q4/2025

AccordingtoMr. Nguyen Anh Son, Director General
of the Agency of Foreign Trade, Ministry of Industry
and Trade, the Government and National Assembly
have set the economic growth target for 2025 at 8.3 -
8.5%, hence the export growth target is also set higher
at about 1.5 times, equivalent to 12%. To achieve this
goal, the MolT has been synchronously implementing
a set of key solutions:

First, the MolT is closely coordinating with relevant
ministries and sectors to strictly implement Directive
No. 29 of the Prime Minister on strengthening
measures to promote export-import activities, ensuring
the maintenance of high growth momentum in Q4 -the
decisive period to complete the full-year target.

Second, the MolT is directing Vietnamese Trade
Offices abroad to proactively support businesses,
enhance trade promotion, expand markets, and connect
directly with international partners. The operations of
the Trade Office system are considered an “extended
arm” helping Vietnamese goods penetrate deeper into
the global supply chain, especially in key markets such
as the US, EU, and Northeast Asia.

Third, The MolT is focusing on removing technical
barriers and trade defense measures that some partners
apply to Vietnamese goods. This is considered a key
task to protect the legitimate interests of businesses,
especially in the context of increasingly fierce global
trade competition.

Fourth, the Mol T is pushing forward with negotiations
and the expansion of bilateral and multilateral trade
agreements, including the Vietnam-Pakistan Trade
Agreement, the Agreement between Vietnam and
the GCC bloc (Gulf Cooperation Council), along
with a number of other agreements being promoted.
Expanding the network of FTAs helps Vietnamese
goods access more preferential markets and increases
competitiveness.

Fifth, starting from July 1, 2025, according to
Government Decree 146, the authority to issue
Certificates of Origin (C/O) has been transferred from
the MolT to local authorities. The MolT is currently
directing the Agency of Foreign Trade to coordinate
with Departments of Industry and Trade to organize
guidance, training, and complete the legal basis
to ensure that local authorities are fully capable of
issuing C/O.

According to Mr. Nguyen Anh Son, the above-
mentioned solutions are not only short-term but
also provide a long-term orientation for Vietnam's
export-import activities, helping to enhance national
competitiveness, expand markets, and consolidate a
sustainable supply chain./.
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NG LUC CHOMUC TIEU™

GIAI NGAN VON

<« NGUYEN HOA

V6n dau tu cdng gidi ngan
trong 9 thang nam 2025 duoc
danh gia tich cuc khi udc dat
550,0 nghin ty, bang 55,7%
ké& hoach ndm va ting 27,8%
cung ky nam 2024 Tuy nhlen,
dé dat muc tiéu gidi ngan von
dau tu cong 100% trong nam
2025 can trién khai déng bo
cac giai phap.

DAU TU CONG DAT 100%

GIAI NGAN VON PAU TU CONG TANG 27,8%
SO VOI CUNG KY

Theo ba Nguyén Thj Huong - Cuc trudng Cuc Théng ké
(Bo Tai chinh), gidi ngan vén dau t cong trong 9 thang udc
dat 559,0 nghin ty dong, bang 55,7% so v6i k& hoach nam
va tang 27,8% cling ky nam 2025. Trong khi cling ky 9 thang
2024 dat 430,2 nghin ty dong, bang 55,1% ké hoach nam,
tang 2,5% so v6i cung ky nam 2023.

Dic biét, theo Bo Tai chinh, trong bdi canh chuyén giao
md hinh chinh quyén dia phuong 2 cap, mot s6 dia phuong
da rat nd luc, quyét liét trong chi dao, diéu hanh dé s6m hoan
thién cong tac kién toan, chuyén giao bo may t6 chic, dong
thoi khdc phuc kho khdn do anh hudng ctia bdo 1, nd luc duy
tri tién do thuc hién va gidi ngan cac du an, dat ty 1é gidi ngan
9 thang trén 60% ké hoach Th tidng Chinh phd giao. Ching
han, Ha Tinh gidi ngan 109,9%, Thanh Hoéa 91,7%, Ninh
Binh 90,6%, Lao Cai 89,7%, Thai Nguyén 74,2%...

Danh gia vé két qua gidi ngan von dau tu cong 9 thang, ba
Nguyén Thi Huang cho rdng, day la két qué rét tich cuc cho
thdy, vai su chi dao quyét liét clia Chinh phd, su nd lyc trién
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khai thuc hién va gidi ngan clia cac bo nganh va dia
phuong ngay tu cac thang dau nam, kip thoi thao go
nhiéu vuéng mac kho khan, dong von dau tu cong da
dan dugc khoi thong, dat két qud tich cuc, trd thanh
dong luc quan trong dong gop vao tang trudng kinh t€
9 thang nam 2025.

Cung theo danh gia cta dai dién Cuc Thong ke,
nam 2025 [a ndm c6 y nghia dac biét quan trong trong
viéc thyc hién thang lgi K& hoach phét trién kinh t& -
xa hoi 5 nam 2021 - 2025. Theo do, Chinh phl xac
dinh dau tu cong la mot trong cac dong luc quan trong
dé thic ddy t6ng cau, la yéu t6 dan dat, lan tda thu hdt
dau tu clia khu vuc tu nhan, kich hoat va thu hat cac
ngudn luc xa hoi hudng dén hd trg tang trudng kinh t&
nam 2025 trong bdi cdnh kinh t€ toan cau con nhiéu
kho khan thach thic.

Theo do, tif ddu nim dén nay, nhiéu van ban chi
dao ctia Chinh ph(, Thi tuéng Chinh pht da dugc ban
hanh s6m nhim muc tiéu ddy manh thuc hién nguén
von nay nhu: Cong dién s6 16/CD-TTg ngay 18/2/2025
vé don doc cac bo, nganh va dia phuong ddy nhanh
phan bé va thuc hién gidi ngan von dau tu cong ndm
2025; Cong dién s6 32/CD-TTg ngay 5/4/2025 vé viéc
don déc day manh thuc hién, gidi ngan von dau tu cong
ndm 2025 phan dau thuc hién gidi ngan dat 100% ké&
hoach dau tu cong 2025.

Gan day nhat, ngay 21/9/2025, Thi tuéng Chinh
phii da ban hanh Céng dién s6 169/CD-TTg yéu cau
thuc hién quyét liét, linh hoat, hiéu qua cac nhiém vy,
gidi phap trong tam thac day giai ngan von dau tu cong
dé hoan thanh muyc tiéu gidi ngan 100% ké hoach vén
dau tu cong nam 2025.

“Két qud thuc hién va gidi ngan von dau tu cong c6
y nghia ddc biét quan trong, cting chung sdc thic day
tang trudng kinh t€ nam 2025 dat muc tiéu trén 8% -
ba Nguyén Thj Huong thong tin.

HUGNG DPEN MUC TIEU GIAI NGAN 100%

Mic du, két qué gidi ngan von dau tu cong 9 thang
khé tich cuc, nhung theo Cuc Thong ké, dé dat dugc
mic do gidi ngan 100% von dau tu cong trong nam
2025, 3 thang cudi ndm can thuc hién mot khéi lugng
von dau tu cong rat 16n (khoang 44% k& hoach nam
2025), trong khi do cac thang cudi ndm 1a mia mua bao
s& anh hudng nhiéu lam gian doan cong tac thi cong.

Trudc thach thic do, dai dién Cuc Thong ké cho rang,
can trién khai nhiéu giai phap dong bo dé day nhanh tién
do trong quy 1V, phan dau dat muc tiéu vé dich thuc hién
va gidi ngan 100% ké hoach von nam 2025.

Theo db, cac b nganh va dia phuong tap trung trién
khai dong bo mot s6 gidi phap trong tam, bao gbm: Chi
dao quyét liét cac chti dau tu day nhanh viéc thuc hién
va gidi ngan von dau tu déi voi cac dy an, cong trinh

chuyén tiép, du an khdi cong méi da xong thi tuc dau
tu. Tap trung défy nhanh tién dd, hoan thanh cac du
an quan trong, cap thiét dang dau tu d dang; du an
c6 khd nang hoan thanh trong nam 2025.

Tap trung chi dao chd dau tu thuc hién t6t ngay
tt khau chudn bi dau tu, chudn bi dy an, nang cao
trach nhiém ngudi ding dau trong viec quyét dinh chd
truong dau tu, quyét dinh dau tu du &n, han ché 6i da
viéc phdi diéu chinh trong qué trinh trién khai.

Xay dung k& hoach tién do thuc hién va gidi ngan
tiing du an theo tiing tuan, théng, quy va cd nam dé
co glal phap quyét liét, hiéu qua, tang cuong don doc,
kiém tra, giam sat, ddy nhanh tién do thuc hién va
gidi ngan.

Kip thai thao g ngay cac vuong mac, dac biét lién
quan dén cong tac dén bu giai phong mit. DAy nhanh
tién do phé duyét phuong an bdi thuong, gidi phong
mat bang.

C6 phuong an bdo dam vat liéu xay dung (dat, da,
cat..) dap dng day di, kip thai nhu cu ctia cac dy an,
dac biét la cac du an giao thong quan trong qudc gia./.

PE THUC PAY GIAI NGAN VON DAU TU
CONG, CUC THONG KE BE XUAT, CAC BO,
NGANH, DIA PHUONG CUNG CAN KIP THOI
PIEU CHINH BE CHUYEN VON CHO NHUNG
DU AN CO TIEN O TRIEN KHAI TOT, GIAl
NGAN NHANH, CO KHA NANG HOAN THANH
TRONG NAM 2025 NHUNG CHUA BUOC BO
TR DU VON DAM BAO THUC HIEN VA GIAI
NGAN TOI DA KE HOACH VON PUGC GIAO.
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INVESTMENT
|

EFFORTS TO ACHIEVE
GOAL OF 100%

<¢ By NGUYEN HOA

Public investment capital
disbursement in the first 9 months
of 2025 is positively assessed,
estimated to reach over 21 billion
USD, equivalent to 55.7% of the
annual plan and an increase of
27.8% compared to the same period
in 2024. However, a synchronized
deployment of solutions is
necessary to achieve the target

of 100% public investment capital
disbursement in 2025.

PUBLIC INVESTMENT DISBURSEMENT
INCREASES BY 27.8% YEAR-ON-YEAR

According to Nguyen Thi Huong, Director General
of the General Statistics Office (GSO) (Ministry of
Finance), public investment disbursement in the
first nine months of 2025 is estimated at some 21.2
billion USD, equivalent to 55.7% of the annual plan
and representing a 27.8% increase compared to the
same period in 2024. In contrast, the figure for the
first nine months of 2024 stood at over 16.3 billion
USD, fulfilling 55.1% of the yearly plan and marking
a modest 2.5% increase over the same period in
2023.

In particular, the Ministry of Finance noted
that, despite the context of transitioning to a two-
tier local government model, several localities
have shown exceptional efforts and decisiveness
in their guidance and administration. They
promptly finalized organizational restructuring and
transition, simultaneously overcoming difficulties
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PUBLIC INVESTMENT
DISBURSEMENT

caused by floods and storms, striving to maintain
the implementation and disbursement progress of
projects. These efforts resulted in a nine-month
disbursement rate exceeding 60% of the plan
assigned by the Prime Minister. Notable examples
include Ha Tinh (109.9% disbursement), Thanh Hoa
(91.7%), Ninh Binh (90.6%), Lao Cai (89.7%), and
Thai Nguyen (74.2%).

Evaluating the nine-month public investment
disbursement results, Director General Nguyen Thi
Huong commented that this is a highly positive
outcome. It demonstrates the decisive direction from
the Government and the dedicated disbursement
efforts of ministries, sectors, and localities from the
beginning of the year. By promptly resolving numerous
bottlenecks and difficulties, the public investment
capital flow has been gradually unblocked, yielding
positive results and becoming a crucial driver
contributing to the economic growth of the first nine
months of 2025.

Also, according to the GSO representative, 2025
is a year of exceptionally high significance for
successfully realizing the five-year Socio-Economic
Development Plan for 2021-2025. Consequently, the
Government identifies public investment as one of the
key leverages to boost aggregate demand, acting as a
leading and pervasive factor to attract private sector
investment and pool social resources to support the
2025 economic growth, especially amid persistent
global economic challenges and difficulties.

Accordingly, since the beginning of the year,
the Government and the Prime Minister have issued
numerous directives to accelerate this capital source’s
implementation. These include: Official Telegram
No.16/CD-TTg dated February 18, 2025, urging
ministries and localities to expedite the allocation and
disbursement of public investment capital for 2025;
and Official Telegram No0.32/CD-TTg dated April
5, 2025, pressing for intensified implementation



Public investment capital disbursement in the first 9 months of 2025 is positive

and disbursement efforts, aiming for a 100%
disbursement of the 2025 public investment plan.

Most recently, on September 21, 2025, the
Prime Minister issued Official Telegram No.169/
CPB-TTg, demanding resolute, flexible, and effective
implementation of key tasks and solutions to bolster
public investment disbursement, thereby ensuring
the completion of the target for 100% disbursement
of public investment capital for 2025.

“The results of public investment implementation
and disbursement are of paramount importance,
collectively propelling the 2025 economic growth
to achieve the target of over 8%,” informed Nguyen
Thi Huong.

TOWARDS 100% DISBURSEMENT GOAL

Despite the positive nine-month disbursement
results, the GSO highlights that achieving the
100% public investment disbursement target for
2025 requires a formidable volume of capital to be
executed in the final three months (approximately
44% of the 2025 plan). This effort is challenged by
the year-end storm and flood season, which often
disrupts construction activities.

Facing this challenge, the GSO representative
emphasized the need for a synchronized set of
solutions to accelerate progress in the fourth quarter,
striving to meet the goal of 100% implementation
and disbursement of the 2025 capital plan.

To achieve this, ministries and localities are
advised to focus on implementing several key
solutions as follows.

Itis need to decisively directinvestors to accelerate
the implementation and disbursement of capital
for transitional projects, commenced projects with

TO PROMOTE PUBLIC INVESTMENT DISBURSEMENT,
THE GSO SUGGESTS THAT MINISTRIES AND
LOCALITIES ALSO NEED TO PROMPTLY ADJUST
AND REALLOCATE CAPITAL TO PROJECTS WITH
GOOD IMPLEMENTATION PROGRESS, RAPID
DISBURSEMENT RATES, AND A HIGH LIKELIHOOD OF
COMPLETION IN 2025 BUT HAVE NOT BEEN FULLY
FUNDED, ENSURING MAXIMUM UTILIZATION AND
DISBURSEMENT OF THE ALLOCATED CAPITAL PLAN.

completed investment procedures. Efforts must also
be focused on speeding up and completing crucial,
urgent projects currently underway, and projects
with a high probability of completion within 2025.

There needs guidance for investors to perform well
from the very stages of investment preparation and
project development, enhancing the accountability
of heads of agencies in approving investment policies
and decisions, to minimize necessary adjustments
during implementation.

Itis neccessary todevelop detailed implementation
and disbursement schedules for each project on
a weekly, monthly, quarterly, and annual basis to
ensure resolute and effective solutions, strengthening
monitoring, inspection, and supervision to accelerate
both the implementation and disbursement pace.

There needs timely resolution of bottlenecks,
particularly those related to compensation and site
clearance efforts while accelerating the approval of
compensation and site clearance plans.

It is needed to develop plans to ensure the
adequate and timely supply of construction materials
(soil, stone, sand, etc.) for projects, especially key
national transportation projects./.
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LAl SUAT CHO VAY GIAM
TIN DUNG TANG TOC

H0 TRO TANG TRUONG CUOI NAM

L3i suat cho vay tiép tuc gidm, tao diéu
kién cho doanh nghiép mo r6ng san
Xuat, kich cau tin dung va gop phan
thic day ting truorng kinh t& trong
nhiing thang cudi nam.

<( NGAN THUGNG

LAI SUAT CHO VAY TIEP TUC GIAM

Mt béng lai suat cho vay trong hé thong ngan
hang ti€p tuc di theo quy dao gidm trong nhting thang
gan day, trd thanh “liéu thu6c” quan trong gop phan
kich thich tin dung va hé trg hoat dong san xuét, kinh
doanh clia doanh nghiép. Pay cing la mot trong
nhting tin hiéu ré nét cho thdy chinh sach tién té dang
phét huy vai tro hd trg nén kinh té trong béi canh ap
luc bén ngoai con l6n.

Béo cao méi day clia Ngan hang Nha nugc gUi toi
Qudc hoi cho thay, ti nam 2023 dén nay, Ngan hang
Nha nu6c da diéu hanh chinh sach tién té theo hutng
gidm sau cac mac lai suat diéu hanh, qua do6 kéo giam
mat bang lai suat cho vay cla thj trudng. Riéng nim
2023, lai suat da dugc diéu chinh gidm 4 1an v6i mdc
gidm 0,5 - 2%/nam. Tt ndm 2024 dén nay, cac mac
lai sudt diéu hanh ti€p tuc dugc giti nguyén & mic
thap, tao diéu kién dé 6 chic tin dung ti€p can ngudn
von ré tf Ngan hang Nha nudc, ho trg dong chdy von
trong nén kinh té.

S6 lieu tinh dén 30/9/2025 cho thay, 1ai sudt cho
vay binh quan déi voi cac giao dich phét sinh mai
clia ngan hang thuong mai dat 6,54%/nam, gidm
0,4%/ndm so v&i cudi nam 2024. Lai sudt cho vay
binh quan cta ngan hang thuong mai trong nudc doi
vGi cac khodn vay méi va cl con du ng dang ¢ mdic
6,5-8,8%/nam. Trong do, 1ai suat ngdn han VND d6i
véi Iinh vuc uu tién khodng 3,9%/ndm, thap hon mc

|ai sudt toi da theo quy dinh 4%/nam. Lai sudt cho vay
USD binh quan dang & mtc 4,0-5,0%/nam.

Theo chi dao clia co quan qudn ly, cac t6 chic
tin dung da chd dong tiét gidam chi phi hoat dong,
ha 1ai suat cho vay, dong thoi cong bd cong khai lai
sudt trén website d€ khach hang thuan tién tiép can
von vay. Ngan hang Nha nudc ciing t6 chdc cac budi
lam viéc tryc ti€p va ban hanh van ban chi dao toan
he thong trién khai dong bo gidi phap 6n dinh lai
sudt tién gui, gidm |ai suat cho vay, sdn sang chia sé
lgi nhuan dé ho trg doanh nghiép va ngudi dan. Mt
bang 1ai sudt dugc ky vong sé ti€p tuc xu huéng gidm
trong nhiing thang cudi ndm, gop phan thac ddy tin
dung va hé trg tang truéng kinh té.

AP LUC DIEU HANH LON TRONG NHUNG
THANG CUOI NAM

Két qua diéu tra xu huong kinh doanh clia cac t6
chtc tin dung do Ngan hang Nha nuéc méi cong bo
cting cho thay, trong quy 11l va 1V/2025, mat bang lai
suat huy dong vén VND dugc du béo duy tri 6n dinh
trong khi 1di sudt cho vay tiép tuc giam nhe, cd & ky
han ngdn va trung dai han. Tuy nhién, céc t6 chdc tin
dung cting nhan dinh 13i suat sé chiu ap luc dang ké tu
nhiéu yéu t6 bén ngoai.

Trong bao cao glii Quéc hdi, Ngan hang Nha nudc
chi rd 3 nguyén nhan chinh co thé tao stc ép doi voi
mat bang |ai sudt. Tha nhat, 13i sudt cho vay trong nudc
da gidm manh thoi gian qua, du dia giam thém khong
con nhiéu. Tha hai, 1ai suat thé gidi co xu hudng gidm,
song mdc lai suat diéu hanh ctia Cuc Duy tri Lién bang
Hoa Ky (FED) van duy tri § mic cao, cting vi nhiing
bién dong kho luong tif chinh sach thué quan clia My,
khién thi truong tai chinh toan cau trd nén bat dinh.
Thd ba, nhu cau tin dung cho san xuat, kinh doanh va
tiéu dung du kién tang cao vao nhiing thang cudi nam,
trong khi huy dong von clia hé théng t6 chdc tin dung
¢6 thé bi canh tranh tii cac kénh dau tu khac.
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Trudc ap luc do, co quan diéu hanh khf\ng dinh sé
ti€p tuc bam sat dién bién thi trudng trong va ngoai
nudc dé diéu hanh cha dong, linh hoat, kip thoi cac
cong cu chinh sach tién te, phoi hop chit ché voi
chinh sach tai khoa, nham kiém soat lam phat va 6n
dinh kinh t& vi mé.

Pho Thong doc Ngan hang Nha nu6c Doan Thai
Son, cho biét, dén ngay 29/9/2025, du ng tin dung
toan hé thong dat khodng 17,71 triéu ty dong, ting
13,37% so vGi cudi ndm 2024; trong do khodng 78%
phuc vu linh vuc sdn xudt, kinh doanh. Co cau tin
dung phan b pha hgp véi co cau nén kinh t&, trong
do nong, 1am, thay sin chiém 6,23%; cong nghiép,
xay dung 23,97% va thuong mai, dich vu 69,8%.

Vén tin dung tiép tuc uu tién cac linh vuc san
xudt, kinh doanh va nhom nganh trong diém. Tinh
dén cudi thang 8/2025, tin dung cho nong nghiép
dat trén 3,9 triéu ty dong, chiém 22,76%; cho doanh
nghiép nhd va vua dat trén 3,3 triéu ty dong, chiém
19,04%. Mot s6 linh vuc o téc do tang trudng manh
nhu cong nghiép hd trg ting 23,14% va doanh
nghiép tng dung cong nghé cao tang 25,74% so voi
cudi nam 2024.

Céc chuong trinh tin dung theo chi dao clia Chinh
ph tiép tuc dat két qua tich cuc. Goi tin dung thao g
kho khan cho néng - 1am - thly sdn da gidi ngan lay
k& gan 106.000 ty dong, vugt muc tiéu dé ra, quy mo
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md rong lén 185.000 ty dong. Chuong trinh cho
vay nha § xa hoi va cho ngudi tré dudi 35 tudi theo
Nghi quyét 33/NQ-CP da gidi ngan khodng 4.700
ty dong, tang 66,2% so vai cudi nam 2024.

Tuy nhién, nhiéu chuyén gia cho ring lai
sudt tr nay dén cudi nam kho gidm sau hon.
TS Nguyén Bic Do, - Pho Vién trudng Vién Kinh
t& Tai chinh (Hoc vién Tai chinh), nhan dinh, viéc
ha thém lai sudt cho vay trén dién rong la khong
dé thyc hién.

Trong bic tranh tin dung nhiing thang cudi
nam, mat bang lai sudt dugc ky vong duy tri ¢
mc thap, tao diéu kién thuan Igi cho dong von
chady vao nén kinh té& thuc. Tuy vay, thach thic
diéu hanh van khong nhd khi ap luc bén ngoai
gia tang, doi hdi su cht dong va linh hoat hon ntia
clia co quan quan ly dé giii viing 8n dinh va hd trg
tang truéng./.

BO PHAN NGHIEN CUU CUA NGAN HANG
UOB (SINGAPORE) DU BAO, NGAN HANG
NHA NUOC NHIEU KHA NANG GIU NGUYEN
LAI SUAT TAI CAP VON O MUC 4,5% TRONG
SUST NAM 2025, DUA TREN TRIEN VONG
TANG TRUGONG KINH TE KHA QUAN VA YEU
76 TY CIA.
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FINANCE & BANKING -
I :

LENDING RATES DEGLINE, %

GREDIT ACGELERATES
TO SUPPORT YEAR-END

<¢ By NGAN THUONG

Lending rates continue to fall, creating favorable
conditions for businesses to expand production,
stimulating credit demand, and contributing to economic

growth in the final months of the year.

LENDING RATES CONTINUE TO DECLINE

The general level of lending rates in the banking
system has continued on a downward trajectory in
recent months, becoming an important “stimulant”
contributing to credit stimulation and supporting the
production and business activities of enterprises. This
is also one of the clearest signals that monetary policy
is upholding its role in supporting the economy amid
persisting external pressures.

A recent report by the State Bank of Vietnam (SBV)
submitted to the National Assembly shows that from
2023 until now, the SBV has managed monetary
policy by deeply reducing the operating interest rates,
thereby pulling down the market’s common lending
rate. In 2023 alone, interest rates were adjusted down
4 times, with reductions ranging from 0.5 - 2%/year.
From 2024 to present, the operating interest rates
have continued to be maintained at a low level,
creating conditions for credit institutions to access
cheap capital from the SBV, supporting the flow of
capital in the economy.

Data up to September 30, 2025, indicates that
the average lending rate for new transactions of
commercial banks reached 6.54%/year, a decrease
of 0.4%/year compared to the end of 2024. The
average lending rate of domestic commercial banks
for outstanding new and old loans currently ranges
from 6.5-8.8%/year. Specifically, the short-term VND
lending rate for priority sectors is around 3.9%/year,
lower than the maximum regulated rate of 4%/year.
The average USD lending rate is currently at 4.0-
5.0%/year.

Under the direction of the regulatory body,
credit institutions have proactively cut operating
costs, lowered lending rates, and simultaneously
publicly disclosed interest rates on their websites to
facilitate customer access to loans. The SBV has also
organized direct working sessions and issued written
directives to the entire system to synchronously
implement solutions to stabilize deposit rates, reduce
lending rates, and be ready to share profits to support
businesses and the public.

The overall interest rate level is expected to
continue its downward trend in the final months of the
year, contributing to promoting credit and supporting
economic growth.

SIGNIFICANT MANAGEMENT PRESSURE IN
YEAR-END MONTHS

The SBV’s recently announced survey on credit
institutions’ business trends also shows that in Q3
and Q4 of 2025, the overall VND mobilization
interest rate is forecast to remain stable, while
lending rates are expected to continue to decrease
slightly, for both short- and medium-long terms.
However, credit institutions also anticipate that
interest rates will face significant pressure from
many external factors.

In its report to the National Assembly, the SBV
clearly pointed out three main reasons that could
make pressure on the overall interest rate level:
First, domestic lending rates have fallen sharply
recently, and there is not much room left for further
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reduction. Second, although global interest rates are
trending down, the operating interest rate of the US
Federal Reserve (FED) remains high, coupled with
unpredictable fluctuations from U.S. tariff policies,
making the global financial market uncertain.
Third, credit demand for production, business, and
consumption is expected to increase in the final
months of the year, while the capital mobilization
of the credit institution system may face competition
from other investment channels.

Facing this pressure, the regulatory agency
affirmed that it will continue to closely monitor
domestic and international market developments
to proactively, flexibly, and promptly manage
monetary policy tools, coordinating closely with
fiscal policy, to control inflation and stabilize the
macroeconomy.

Deputy Governor of the State Bank of Vietnam,
Doan Thai Son, said that as of September 29,
2025, outstanding credit balance across the entire
system had reached some 673 billion USD, an
increase of 13.37% compared to the end of 2024;
of which about 78% serves the areas of production
and business. The credit structure is appropriately
distributed in line with the structure of the economy:
agriculture, forestry, and fishery account for 6.23%;
industry and construction 23.97%; and trade and
services 69.8%.

Credit capital continues to prioritize production,
business, and key sectors. As of the end of August
2025, credit for agriculture had reached over 148
billion USD, accounting for 22.76%; for small and
medium-sized enterprises over 125 billion USD,
accounting for 19.04%. Some sectors have seen
strong growth rates, such as supporting industries, up

23.14%, and businesses applying high technology,
up 25.74% compared to the end of 2024.

Credit programs under the Government’s
direction continue to achieve positive results. The
credit package to resolve difficulties for agriculture-
forestry-fishery has cumulatively disbursed nearly
over 4 billion USD, exceeding the set target, and
its scale has been expanded to over 7 billion USD.
The program for social housing loans and for young
people under 35 according to Resolution 33/NQ-CP
has disbursed over 178 million USD, an increase of
66.2% compared to the end of 2024.

However, many experts believe that interest
rates are unlikely to drop much further from now
until the end of the year. Dr. Nguyen Duc Do,
Deputy Director of the Institute for Economics
and Finance (Academy of Finance), commented
that further widespread reduction of lending rates
is not easy to implement. In the credit outlook for
the final months of the year, the overall interest
rate level is expected to remain low, creating
favorable conditions for capital flow into the real
economy. However, the operational challenges
remain considerable as external pressures increase,
demanding further proactiveness and flexibility
from the regulatory body to maintain stability and
support growth./.

UOB BANK (SINGAPORE) FORECASTS THAT
THE STATE BANK OF VIETNAM IS LIKELY TO
KEEP THE REFINANCING RATE UNCHANGED

AT 4.5% THROUGHOUT 2025, BASED ON THE
FAVORABLE ECONOMIC GROWTH OUTLOOK
AND EXCHANGE RATE FACTORS.
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Thi trunrng bao hlem Viét Nam dang chuyén minh
manh ) vorl chuyen ddi s6, hoan thién hanh lang

phap Iy va mé rong tiép can cong dong

< NGUYEN XUYEN

NGANH BAO HIEM VIET NAM

TRONG KY NGUYEN SO

HIEN TRANG TANG TRUGNG CHOQN LQOC VA
NHIEU DIEM NGHEN

Thi truong bdo hiém Viét Nam budc vao giai
doan mai, khong con chay theo tc do tang trudng
“nong” ma chuyén dan sang phét trién chon loc, cha
trong chat lugng dich vu va quén tri rGi ro. Nhiing
s6 lieu tir cac doanh nghiép cho thay bic tranh téng
thé nhiéu mau séc, phan anh sy phan hoa theo tiing
nghiép vu.

Bdo hiém stic khde dang giti vai tro tru cot. Trong
nhiéu nim qua, loai hinh nay chiém ty trong I6n
trong co cau phi, khodng 34% tong doanh thu, voi
mc tang tridng binh quan trén 10%/nam ké tir nam
2022. Nguyén nhan dén tif nhu cau gia tang phac i
cho ngudi lao dong trong doanh nghiép, nhan thic
cong dong vé phong ngtia bénh tat va xu huéng ca
nhan hoa sdn phdm bao hiém.

Ngugc lai, bdo hiém xe co gi6i co toc do ting
trudng cham, khoang 5,9%/nam, do chiu stic ép canh
tranh vé phi, chi phi bdi thuong va su thay ddi trong
thoi quen di lai. Cang vai do, bao hiém tai sdn va ky
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thuat ti€p tuc gap thach thdc 16n. Cac doanh nghiép
phdi déi dién véi chi phi bdi thuong ngay cang ting
do tac dong tir bién déi khi hau, thién tai va cac rai
ro bat dinh. Con bdo Yagi gan day la minh chdng ro
rang, khién nhiéu cong ty bao hiém phéi diéu chinh
chién lugc nhan tai bdo hiém va co cau nghiép vu.

B4o hiém nhan tho ciing dang cho thdy tin hiéu
phuc hdi sau giai doan chiu tac dong tir cac tranh
chap, khiéu nai dugc phan anh trén truyén thong
tru6c day. Doanh s6 nlia dau 2025 tang trLIdng, sO
hop dong khai thac méi gia ting, didc biét & nhom
san pham cham soc stic khde, gido duc va huu tri. Tuy
nhién, bai toan minh bach, quan ly kénh phan phaoi
va nang cao niém tin khach hang van la yéu cau cap
thiét dé duy tri da tang truéng dai han.

CHUYEN P01 SO TU TRAI NGHIEM
TGI NIEM TIN

Néu coi bdi thuong l1a “I0i ha cudi cling” clia bdo
hiém, thi chuyén déi s6 chinh la cach dé git 1oi hda
nhanh hon, minh bach hon va hiéu qua hon. Trong



PHAT TRIEN THI TRUGNG BAO HIEM VIET

nhiing nam qua, chuyén déi s6 da khong chi diing lai
4 ban hang ma lan toa toan chudi gia tri, t khai thac
hop dong, cap don, quan Iy hd so dén giam dinh va
chi tra.

Cac doanh nghiép tién phong nhu MIC, BSH, BIC
da trién khai dong bd nhiéu gidi phap cong nghé. MIC
Gng dung OCR va Al dé nhan dién ho so, giap giam t6i
50% thai gian xt ly. BIC xay dung app MyBIC, cap
chting nhan dién i va tich hgp hé thong garage, bénh
vien dé rat ngdn quy trinh bdi thudng. BSH dau tv manh
vao trung tam giam dinh tap trung, giam dinh ti xa va
nén tdng s6 Bomni, qua d6 minh bach hoa toan bo quy
trinh va tang trdi nghiém cho khach hang.

Shinhan Life 1a vi du tiéu biéu trong mang nhan tho.
Cong ty khong chi phat trién kénh ban hang da dang
(dai ly, bancassurance, truc tuyén) ma con hop tac voi
FPT dé xay dung nén tang s6 hoa toan dién. Chinh sach
“giai quyét khiéu nai trong 2 ngay vai hd so don gidn”
da tao dau an khac biét, khdng dinh cam két 1ay khach
hang lam trung tam. Day cting la budc di can thiét dé
khoi phuc niém tin trong bi canh thi trudng nhan tho
tting chiu dnh hudng bdi mot so tranh chéap kéo dai.

MB Life la guong mat méi ndi bat. Thang 8/2025,
thuong hiéu nay chinh thic ra mat, thay déi toan bo
nhan dién va tung ra loat san phé°m th& hé méi: t “An
Vui Tron Dai” (bdo vé sinh mang t6i 100 tudi, tich Gy
an toan) dén “Bao hiém bénh Iy nghiém trong” voi
quyén lgi chi trd t6i da 460% s6 tién bdo hiém, hay
“Phu Nit Téa Sang” chuyén biét cho nit gisi. Ung dung
MBAL Style da doat gidi tai Industrie 4.0 Awards 2025,
cho thdy dinh huéng dang trong s6 hoa hanh trinh
khach hang.

Chuyén déi s6 con mang y nghia quan trong & viéc
phong chéng gian 1an bdo hiém, von la mot van dé
nhéc nhai. Viéc st dung Al dé phan tich dii liéu, phét
hién dau hiéu bat thuong trong hd so boi thuong, hay
blockchain dé quan Iy hop dong dién t dugc ky vong
sé gilp gidm that thoat va tang tinh minh bach.

HOAN THIEN THE CHE VA MG RONG TIEP CAN,
XAY DUNG NIEM TIN VA GIA TRI NHAN VAN
Cung vai chuyén déi s, hoan thién thé ché la try
cot quan trong dé béo hidm phat trién bén viing. Luat
Kinh doanh Bao hiém (stia d6i) va cac nghi dinh hudng
dan da tao hanh lang phap ly thuan lgi hon, dac biét
trong quan ly kénh phan phdi va bdo hiém bét buoc.
Céc doanh nghiép bdo hiém, thong qua Hiep hoi, da
lién tuc ki€n nghi md rong pham vi bédo hiém bét budc,
nhat la trong linh vuc chay né, xay dung, van téi.. nham
tang tinh bao pht va gidm thiéu tdn that cho xa hoi.
Tuy vay, dé phap luat di vao thuc tién, can thém
nhiing cau noi cu thé. Cac doanh nghiép dé xudt xay
dung kho di liéu lich st bdi thudng toan nganh, lién

NAM: HIEN DAI, AN TOAN VA HIEU QUA
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NGANH BAO HIEM VIET NAM PANG DUNG
TRUSC BUSC NGOAT LON. NHU CAU BAO VE
TAI CHINH TRONG XA HOI TANG CAO, HANH
LANG PHAP LY NGAY CANG HOAN THIEN,
CONG NGHE SO PHAT TRIEN NHANH CHONG,
VA CAC DOANH NGHIEP DANG THE HIEN SU
CHU DONG DAI MO DAY CHINH LA NEN
TANG BE TH| TRUONG BAO HIEM VIET NAM
CHUYEN TU TANG TRUONG VE LUONG SANG
TANG TRUONG VE CHAT.

thong dir lieu gitia co quan dang kiém, xay dung va y t&
dé kiém soét rdi ro ngay tif dau. Bong thai, viec thanh
lap quy bdo hiém thién tai hodc co che tai bdo hiém
quoc gia cling dugc xem |a gidi phap can thiét dé chia
sé ganh nang rdi ro vugt qua nang luc riéng cla tiing
doanh nghiép.

BSH va BIC da cong khai nhiéu trudng hop boi
thuong thuc t€, tao hiéu Gng lan tda niém tin. MIC
phat trién sdn phdm bdo hiém chi sg thoi tiét cho
nong dan, giGp ngudi trong ca phé, che, lda co diém
tua tru6c bién dong khi hau. Shinhan Life tap trung
vao sdn pham cham soc stic khde, gido duc, huu tri,
dong thoi dua ra chinh sach x@ ly khiéu nai r6 rang,
minh bach..

Niém tin nay cang dugc cling cd khi doanh nghiép
bdo hiém gin hoat dong véi trach nhiém xa hoi: Tai
trg y t€, tham gia cac chuong trinh an toan giao thong,
b&o hiém cho ning lugng tai tao. Po la cach dé bao
hiém trg thanh “ngudi ban dong hanh” chi khong chi
la “nha thanh toan”./.
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VIETNAM'S INSURANCE
SECTOR N DIGITAL AGE

<¢ By NGUYEN XUYEN

The Vietnamese insurance market is undergoing a
vigorous transformation driven by digital transformation,
the refinement of the legal framework, and expanded

community access.

SELECTIVE GROWTH AMIDST BOTTLENECKS

The Vietnamese insurance market has entered
a new phase, no longer pursued “hot” growth rates
but gradually shifted towards selective development,
focusing on service quality and risk management.
Data from enterprises shows a diverse overall picture,
reflecting differentiation across business lines.

Health insurance remains a key pillar. For many
years, this segment has accounted for a large proportion
of premium structure, approximately 34% of total
revenue, with an average growth rate of over 10%
per year since 2022. The reasons include increasing
welfare demands for corporate employees, rising public
awareness of illness prevention, and the trend toward

personalized insurance products.

Conversely, motor vehicle insurance shows slow
growth, around 5.9% per year, due to competitive
pressure on premiums, claims costs, and changes
in commuting habits. Concurrently, property and

engineering insurance continues to face major
challenges. Insurers confront increasing claims costs
driven by the impactof climate change, natural disasters,
and unpredictable risks. The recent Typhoon Yagi is
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a clear example, forcing many insurance companies
to adjust their reinsurance acceptance strategies and
operational structures.

Life insurance is also showing signs of recovery
after being affected by past disputes and complaints
publicized in the media. Sales in the first half of 2025
grew, and the number of new contracts underwritten
increased, particularly in  health, education,
and retirement products. However, the issues of
transparency, distribution channel management, and
enhancing customer trust remain urgent requirements
for sustaining long-term growth momentum.

DIGITAL TRANSFORMATION: FROM EXPERIENCE
TO TRUST

If claims processing is considered the “final
promise” of insurance, then digital transformation is the
way to keep that promise faster, more transparent, and
more efficiently. In recent years, digital transformation
has extended beyond sales to the entire value chain,
from contract acquisition, policy issuance, record
management to assessment and payment.

Pioneering enterprises like MIC, BSH, and BIC have




DEVELOPMENT OF VIETNAM’S INSURANCE MARKET: MODERN, SECURE, AND EFFICIENT
]

warehouse and interlinking data between registration
agencies (vehicle/construction) and the health sector
to control risks from the outset. Simultaneously,
establishing a natural disaster insurance fund or

synchronously implemented various technological
solutions. MIC applies OCR and Al for document
recognition, helping to reduce processing time by

up to 50%. BIC developed the MyBIC app, issuing
electronic certificates and integrating with garage
and hospital networks to shorten the claims process.
BSH heavily invested in a centralized assessment
center, remote assessment, and the digital platform
Bomni, thereby transparentizing the entire process
and enhancing customer experience.

Shinhan Life is a typical example in the life
segment. The company not only developed diverse
sales channels (agents, bancassurance, online) but
also partnered with FPT to build a comprehensive
digital platform. The policy of “resolving simple
claims within two days” has created a distinct mark,
affirming its customer-centric commitment. This is
also a necessary step to restore confidence following
market impact from some prolonged disputes in the
life sector.

MB Life is a notable emerging player. In August
2025, the brand officially launched, completely
rebranding and introducing a series of new-generation
products: from “An Vui Tron Doi” (life protection up
to age 100, safe accumulation) to “Critical Illness
Insurance” with a maximum payout benefit of
460% of the sum insured, or “Phu Nu Toa Sang”
specialized for women. The MBAL Style application
won an award at the Industrie 4.0 Awards 2025,
demonstrating the correct orientation in digitizing the
customer journey.

Digital  transformation also holds critical
importance in preventing insurance fraud, a long-
standing issue. The use of Al for data analysis to
detect abnormal signs in claim files, or blockchain
for managing electronic contracts, is expected to help
reduce losses and increase transparency.

REFINING INSTITUTIONS, EXPANDING
ACCESS, BUILDING TRUST AND
HUMANE VALUE

Alongside digital transformation, institutional
refinement is a vital pillar for sustainable insurance
development. The amended Law on Insurance
Business and guiding decrees have created a more
favorable legal corridor, especially in managing
distribution channels and mandatory insurance.
Insurance companies, through the Association,
have continually proposed expanding the scope
of mandatory insurance, particularly in fire and
explosion, construction, and transportation, to
increase coverage and mitigate social losses.

However, for legislation to be translated into
practice, concrete bridges are needed. Enterprises
propose building a sector-wide claims history data

a national reinsurance mechanism is also seen as
a necessary solution to share the burden of risks
exceeding the capacity of individual enterprises.

BSH and BIC have publicly disclosed many real
claims cases, creating a ripple effect of trust. MIC
developed weather-index insurance products for
farmers, providing a safety net for coffee, tea, and
rice growers against climate volatility. Shinhan Life
focuses on health, education, and retirement products
while implementing clear, transparent complaint
handling policies.

This trust is further cemented when insurance
companies link their operations with social
responsibility: sponsoring healthcare, participating in
traffic safety programs, and insuring renewable energy.
This is how insurance becomes a “companion” rather
than just a “payer.”/.

THE VIETNAMESE INSURANCE SECTOR STANDS

AT A MAJOR TURNING POINT. THE GROWING
SOCIETAL NEED FOR FINANCIAL PROTECTION, AN
INCREASINGLY COMPLETE LEGAL FRAMEWORK,
RAPID DIGITAL TECHNOLOGY DEVELOPMENT, AND
PROACTIVE CORPORATE INNOVATION FORM THE
FOUNDATION FOR THE VIETNAMESE INSURANCE
MARKET TO SHIFT FROM QUANTITATIVE GROWTH TO
QUALITATIVE GROWTH.
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Trong bdi canh hoi
nhap kinh té qudc té&
va chuyén ddi sé dién
ra manh mé&, nganh bao
hi€m Viét Nam dang _
ding trudc ca co hoi lan
thach thuac. Xung quanh
ndi dung nay, phéng vién
Bao Cong Thuong da cé
cudc trao ddi véi ong
Nguyén Xuan Viét - Chu
tich Hiép hdi Bao hiém
Viét Nam.

< KIM XUYEN

Ong Nguyén Xuan Viét -
Chti tich Hiép héi Bao hiém

Viét Nam

HIEP HOI BAO HIEM VIET NAM
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BAO HIEM - “LA CHAN TAI CHINH”

CUA NEN KINH TE

Ong danh gi4 thé nao vé vai tro ciia nganh bao hiém
trong nén kinh té"Vigt Nam hién nay?

Nganh bdo hiém Viét Nam ngay cang giti vai
tro trong yéu trong doi song kinh t€ - xa hoi. Bdo
hiém 1a “la chin tai chinh” bdo vé ca nhan, doanh
nghiép trudc cac rdi ro bat ngo, W do gop phan dn
dinh kinh t&€ vi mé va bdo dam an sinh xa hoi.

Trong boi canh hoi nhap, viéc mé clra thi truong
da thu hat dong vén dau tu truc tiép i cac tap doan
bdo hiém quéc t€, gop phan nang cao ning luc
canh tranh va da dang hoa san phﬁm. Dac biét, lan
song chuyén déi s6 véi Al, big data hay blockchain
dang lam thay déi cdn ban hoat dong clia doanh
nghiép bao hiém, w khau ban hang, giam dinh,
boi thuong cho t6i cham soc khach hang. Diéu
nay dua nganh bdo hiém Viét Nam tién gan hon
v6i cac chudn muc qudc té, phét trién theo hudng
chuyén nghiép va bén viing.

PIEM SANG VA “NUT THAT” CUA THI TRUONG
Thi truong bado hiém thoi gian qua cé nhiéu bién
dong. Theo ong, dau la nhiing diém sang va nhiing
van dé can thao go?

V& tang trudng, tinh dén hét thang 6/2025, doanh
thu béo hiém phi nhan tho dat hon 43.510 ty dong,
tang 11,4%. Bdo hiém nhan tho ciing ghi nhan tin
hiéu tich cuc khi t6ng doanh thu phf dat 72.081 ty
dong, tang 2% so vdi cung ky; khai thac méi dat hon
13.049 ty dong, ting 8%. Cac doanh nghiép da chi
tra quyén lgi bdo hiém gan 29.094 ty dong va dau tu
trd lai nén kinh & khoang 787.000 ty dong.

bay la minh ching cho vai tro clia nganh trong
viéc huy dong nguon von dai han cho nén kinh .

Tuy nhién, van con nhiéu “nat tht” can théo go.
Mot 13, thidu co s6 dit lieu tap trung khién viec danh
gia rGi ro va dinh phi bdo hiém con han ché. Hai
la, nhan thic cia ngudi dan vé bao hiém - nhat la &
khu vic nong thon - chua thuc sy day dd, dan i ty
l& tham gia bdo hiém con thap (mai chiém khodng
2,8% GDP).

CUNG €O NIEM TIN, BAO VE QUYEN LI
NGUOI TIEU DUNG

Hiép hoi da va sé trién khai nhiing hoat dong gi dé
hé trg doanh nghiép nang cao ning luc quan tr rii
ro va cting cé niém tin khach hang?

Hiép hoi ludn coi viéc d6ng hanh cung hoi vién
la nhiém vu trong tam. Ching ti thudng xuyén t6
chtic cac dién dan, toa dam chuyén dé lien quan dén
nhiéu linh wvuc: Bao hiém xe co gi6i, bdo hiém stc
khde, bdo hiém tai san, chay né, quan 1y dai ly, cong
nghé thong tin, phap ly..

Bén canh do, Hiép hoi cting tich cuc hop tac quac

PHAT TRIEN THI TRUGNG BAO HIEM VIET NAM: HIEN DAI, AN TOAN VA HIEU QUA

&, dic biét vi Hoi dong Bao hiém ASEAN (AIC) va
cac hiép hoi bao hiém trong khu vuc dé chia sé kinh
nghiém quan tri rdi ro, chuyén déi s6, qua do nang cao
nang luc canh tranh clia doanh nghiép Viét Nam.

Mét trong nhiing van dé xa hoi quan tam la quyén
loi ngubi tiéu ding. Hiép hoi da lam gi dé bao vé va
néang cao hinh anh nganh bao hiém?

Niém tin khach hang chinh 1a “tai sdn vo gia”
clia nganh bao hiém. Do d6, Hiép hi luon coi bao
vé quyeén lgi ngudi tiéu dung 1a uu tién hang dau. Khi
c6 khiéu nai phat sinh, ching t6i déu c6 van ban don
doc, nhic nhd doanh nghiép hoi vién gidi quyét thau
déo, dang hop dong va phép luat.

Hiép hoi con duy tri dudng day nong 1900.633.880
dé ti€p nhan, xt Iy phan anh vé bao hiém bat buoc,
trach nhiém dan su cta chl xe co gi6i. Dong thoi,
chang toi da t6 chdc Gidi Bao chi viét vé bdo hiém
su6t 6 nam qua, nham tn vinh nhiing tic phdm béo
chi chat lugng, phan anh khach quan ca thanh tyu
lan han ché& ctia nganh.

THONG PIEP “HIEN DAI, AN TOAN VA

HIEU QUA”

Ong c6 théng diép nao gii dén cong dong doanh
nghiép, co quan quan ly va nguoi dan?

Nganh bdo hiém Viét Nam dang budc vao giai
doan tang t6c. Vai tinh than Phat trién Thj truong
Bio hiém Viét Nam: “Hién dai, an toan va hiéu
qud”, toi mudn nhan gti di 3 thong diép:

Véi doanh nghiép bao hiém: Can tién phong
déi mai, Gng dung cong nghé, cha trong minh
bach thong tin va xay dung do6i ngd tu van chuyén
nghiép, 1ay khach hang lam trung tam.

Véi co quan quan ly: Mong tiép tuc dong
hanh trong viéc hoan thién khung phap ly, ho
trg chuyén déi s6, thac ddy minh bach va bdo vé
quyén lgi ngudi tiéu dung.

Véi ngudi dan: Hay coi bao hiém 1a “la chdn”
bdo vé tuong lai. Cac doanh nghiép va Hiép hoi
sé ludn nd luc cai thién dich vu, ddm bado minh
bach, nhanh chong chi trd quyén lgi dé mang lai
s an tam cho mdi t6 chdc va ca nhan.

CO THE KHANG BINH, HIEP HOI BAO HIEM VIET NAM
DANG VA SE TIEP TUC GIU VAI TRO “NHAC TRUONG”
TRONG VIEC KET NOI, PONG HANH CUNG DOANH
NGHIEP CO QUAN QUAN LY VA NGUOI TIEU DUNG.
BANG SU MINH BACH, CHUYEN NGHIEP VA TRACH
NHIEM XA HOI, HIEP HOI BANG GOP PHAN QUAN
TRONG VAO HANH TRINH XAY DUNG MOT TH|
TRUONG BAO HIEM VIET NAM PHAT TRIEN HIEN DAI,
AN TOAN VA BEN VUNG.
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INSURANCE A “FINANCIAL SHIELD” OF
ECONOMY

How do you evaluate the role of the insurance sector in
Vietnam’s current economy?

The Vietnam insurance sector increasingly holds
a crucial role in the socio-economic life. Insurance
acts as a “financial shield” protecting individuals and
businesses againstunexpectedrisks, thereby contributing
to macroeconomic stability and social security.

In the context of integration, the market opening has
attracted direct investment capital from international
insurance groups, helping to enhance competitiveness
and diversify products. Notably, the wave of digital
transformation with Al, big data, and blockchain is
fundamentally changing the operations of insurance
companies, from sales, appraisal, and claims to customer
care. This is bringing Vietnam'’s insurance sector closer
to international standards, developing in a professional
and sustainable direction.

HIGHLIGHTS AND “BOTTLENECKS” OF MARKET
The insurance market has experienced many
fluctuations recently. According to you, what are the
highlights and the issues that need to be resolved?

Regarding growth, by the end of June 2025, non-life
insurance revenue had reached over 1.65 billion USD, an
increase of 11.4%. Life insurance also recorded positive
signals with total premium revenue reaching over 2,7
billion USD, a 2% increase year-on-year; new business
reached over 495,000 USD, an 8% increase. Businesses
have paid out over 1.1 billion USD in insurance benefits
and reinvested nearly 30 billion USD into the economy.
This demonstrates the sector’s role in mobilizing long-
term capital for the economy.

However, there are still many “bottlenecks” that
need to be addressed. First, the lack of a centralized
database restricts risk assessment and premium pricing.
Second, public awareness of insurance, especially in
rural areas, is not yet fully comprehensive, leading to
a low participation rate (currently only accounting for
about 2.8% of GDP).

CONSOLIDATING TRUST, PROTECTING
CONSUMER RIGHTS

What activities has the Association been implementing
to support businesses in enhancing risk management
capacity and consolidating customer trust?

The Association always considers accompanying
its members a central mission. We regularly organize
forums and specialized seminars related to various
fields: motor vehicle insurance, health insurance,
property and fire insurance, agency management,
information technology, legal issues, etc. In addition,
the Association actively engages in international

DEVELOPMENT OF VIETNAM’S INSURANCE MARKET: MODERN, SECURE, AND EFFICIENT

cooperation, especially with the ASEAN Insurance
Council (AIC) and regional insurance associations,
to share experiences in risk management and digital
transformation, thereby boosting the competitiveness of
Vietnamese enterprises.

One of the issues of social concern is consumer
rights. What has the Association done to protect and
enhance the image of the insurance sector?

Customer trust is the “priceless asset” of the
insurance sector. Therefore, the Association always
considers protecting consumer rights a top priority.
When complaints arise, we issue official reminders and
urge member businesses to resolve them thoroughly, in
accordance with the contract and the law.

The Association also maintains a hotline,
1900.633.880, to receive and handle feedback
regarding mandatory motor vehicle civil liability
insurance. Furthermore, we have organized the
Journalism Awards on Insurance for the past six years to
honor quality journalistic works that objectively reflect
both the achievements and limitations of the sector.

MESSAGE OF “MODERN, SAFE, AND EFFICIENT”
Do you have any message for the business community,
management agencies, and the public?

Vietnam's insurance sector is entering a fast-paced
development phase. With the spirit of Developing the
Vietnamese Insurance Market: “Modern, safe, and
efficient,” | want to convey three messages:

To insurance businesses: It is necessary to pioneer
innovation, apply technology, focus on information
transparency, and build a professional consultation
team, putting customers at the center.

To management agencies: We hope for continued
partnership in completing the legal framework,
supporting  digital  transformation, ~ promoting
transparency, and protecting consumer rights.

To the public: Consider insurance a “shield”
protecting your future. Insurance businesses and the
Association will always strive to improve services, ensure
transparency, and promptly settle benefits to bring
peace of mind to every organization and individual./.

IT CAN BE AFFIRMED THAT THE VIETNAM INSURANCE
ASSOCIATION WILL CONTINUE TO BE THE FACILITATOR
IN CONNECTING AND ACCOMPANYING BUSINESSES,
MANAGEMENT ~ AGENCIES, AND CONSUMERS. WITH
TRANSPARENCY, ~ PROFESSIONALISM,  AND  SOCIAL
RESPONSIBILITY, THE ASSOCIATION IS MAKING A
SIGNIFICANT CONTRIBUTION TO THE JOURNEY OF
BUILDING A MODERN, SAFE, AND SUSTAINABLE VIETNAMESE
INSURANCE MARKET.

VIETNAM ECONOMIC NEWS, No10/2025, WEBSITE: WWW.UEN.UIN 41



42

v’ "‘
MBLife />
%//f)z/f Wonk hank //fa'c - 74//{,0/)7 Jdm?zég

SU KIEN RA MAT SAN PHAM MG
New Product Launch Event

Ha Néi, ngay 14 thang 08 ndm 2025

DAU AN THUONG HIEU MO
TRONG NGANH BAO HIEM

<€ KIM XUYEN

MB Life chinh thic glm thiéu loat san pham bao hiém thé&
hé méi, tién phong ddi méi cong nghé va gia ting gia tri
bao vé toan dién cho khach hang.
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MB LIFE RA MAT SAN PHAM BAO HIEM
THE HE MOl

Ngay 14/8/2025 tai Ha Noi, Cong ty TNHH
Bao hiém Nhan tho MB Ageas da t3 chtc |1& ra mit
danh muc sdn phdm bao hiém thé hé mai, dong
thai cong bo thuong hiéu méi MB Life. Bay la dau
maoc quan trong, thé hién budc chuyén minh manh
mé clia doanh nghiép b&o hiém ndm trong hé sinh
thai Tap doan MB - mot trong nhiing tap doan tai
chinh - ngan hang hang dau Viét Nam.

Tu thang 8/2025, MB Life chinh thic thay déi
tén thuong hiéu, huéng t6i hinh anh hién dai, gan
ghi, gdn két voi khach hang thong qua hé thong
phan phdi rong khip va nén tang s6 hoa dong bo.
Budc di nay dugc danh gia la kip thoi, pht hop véi
dinh huéng phét trién nganh bao hiém dén nim
2030, tdm nhin 2045 - xay dung thi trudng bao
hiém hién dai, an toan va hiéu qua.

DPiém nhan trong su kién ra mat 1a loat sin
phdm bdo hiém thé& hé mai clia MB Life, dap Gng
nhu cau b3o vé da dang clia khach hang tu ca
nhan, phu nd, tré em dén cé gia dinh.

An Vui Tron Di: Sén phdm nhan tho bao vé
sinh mang t6i 100 tudi, co quyen lgi thudng duy
tri hgp dong gia tri, linh hoat diéu chinh phf va s¢
tién bdo hiém. Day la gidi phap bdo vé dai han,
ddng thai tao co hoi tich Ity an toan.

Bio hi€m bénh ly nghiém trong: Trién khai
3 phién ban - Tré em, Tiéu chudn va Nang cao.
Phién bdn Nang cao dic biét an tugng vai quyén
lgi chi trd t6i da tdi 460% so tién bao hiém, bao vé
t giai doan s6m dén mudn cta bénh hiém ngheo,
dong thai c6 tinh nidng bdo vé theo gidi tinh.

Bao hiém Cham séc Stic khée: Quyén Igi diéu
tri noi tra lén t6i 4 ty dong/nam, quyén Igi ngoai
tra t6i da 100 trieu dong/nam, kém theo lua chon
thai sdn - phu hgp véi cac gia dinh tré dang trong
giai doan sinh ng, nu6i con nhd.

Phu N Téa Sang: Goi gidi phap chuyén biét
cho nit gi6i, bao vé truéc cac bénh ung thu ph6
bi€n, gan 140 bénh Iy nghiém trong, tich hgp
tinh nang tich lay tai chinh thong qua quy lién
két chung.

Toan Gia Hanh Phic: San phdm bdo vé toan
dién cho ca gia dinh, bao gom stic khée, bénh
hiém ngheo, dong thdi co tinh nang tich Ity va
quyén lgi thuéng dinh ky.

Véi danh muc da dang, MB Life khéng dinh
cam két “bdo vé hom nay - vun ddp ngay mai”,
dua sdn phdm bao hiém dén gan hon véi nhu cau
thuc t€ cla tiing nhom khach hang.

AN TOAN VA HIEU QUA
|

SO HOA TOAN DIEN HANH TRINH
KHACH HANG CAM KET PHAT TRIEN BEN VUNG

Trong boi cdnh nganh bdo hiém budc vao giai
doan chuyén ddi s6, MB Life dau tu manh mé cho
cong nghé, Gng dung tri tué nhan tao, di liéu 16n
va céac gidi phap s6 hoa. N6i bat la cac du an
M-Bro, Core Ebao va Gng dung MBAL Style, gitp
qudn ly hop ddng, tu van va chi trd bao hiém minh
bach, thuan tién.

MBAL Style da dugc vinh danh “Top Doanh
nghiép co san phdm sd thong minh” tai Industrie
4.0 Awards 2025, cho thdy hu6ng di ding din cta
MB Life trong viéc s6 hoa hanh trinh khach hang,
t tu van, ky két hgp dong dén boi thuong quyén
lgi bao hiém.

S6 hoa khong chi gidp tiét kiém thoi gian va chi
phi, ma con tang cudng tinh minh bach, cling c&
niém tin cla khach hang - yéu t6 then chét dé phat
trién thi tridng bdo hiém lanh manh, bén viing.

Theo bao cao 6 thang nam 2025, MB Life dat
doanh thu 3.094 ty dong, ting trudng 48% so Vvdi
cting ky nam trugc. Vi két qua nay, MB Life nam
trong Top 6 cong ty bdo hiém nhan tho vé doanh
thu khai thac mai tai Viét Nam.

Song hanh véi phat trién kinh doanh, MB Life
cha trong cac hoat dong cong dong, trach nhiém
xa hoi. Cac chuong trinh nhu “Hanh trinh hanh
phac”, trao qua cho hoc sinh ngheo, hd trg phau
thuat cho tré em hé ham éch, xay dung nha tinh
nghia, kham stic khde cho than nhan liét si va
ngudi cd cong... da lan tda hinh anh doanh nghiép
gan két voi xa hoi.

bay chinh la gia tri nhan van cot 16i, pha hop
dinh huéng cta nganh bdo hiém Viét Nam: phat
trién thi truong khong chi vi lgi ich kinh doanh ma
con vi muc tiéu an sinh va phat trién bén viing.

V6i dinh hudng phat trién sdn phdm bam sat
nhu cAu thuc t&, chién lugc s& hoa toan dién va
cam két trach nhiém xa hoi, MB Life dang khing
dinh vi thé€ thuong hiéu bdo hiém nhan tho uy tin
tai Viét Nam./.

TRONG BOI CANH NGANH BAO HIEM DANG BUGC
VAO GIAI POAN MOl - HIEN DAI HOA, AN TOAN,
HIEU QUA - SU CHUYEN MINH CUA MB LIFE GOP

PHAN TAO THEM DONG LUC, LAN TOA THONG
BIEP TICH CYC, CUNG CO NIEM TIN NGUQI TIEU
DUNG, DPONG THOI THUC DAY SU PHAT TRIEN BEN

VONG CUA TH| TRUGNG BAO HIEM VIET NAM.

VIETNAM ECONOMIC NEWS, No10/2025, WEBSITE: WHW.VEN.AN 43



<¢ By KIM XUYEN

MB Life officially introduced a series of new-generation
insurance products, pioneering technological innovation and
enhancing comprehensive protection value for customers.

MBlLife
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MB LIFE LAUNCHES NEW-GENERATION
INSURANCE PRODUCTS

On August 14, 2025, in Hanoi, MB Ageas Life
Insurance Company Limited organized the launch
ceremony for its series of new-generation insurance
products, simultaneously announcing its new brand,
MB Life. This is a significant milestone, representing
a strong transformation for the insurance enterprise
within the ecosystem of MB - one of Vietham'’s leading
financial and banking groups.

Starting August 2025, MB Life officially changed
its brand name, aiming for a modern, approachable
image, fostering connection with customers through an
extensive distribution system and a synchronized digital
platform. This step is considered timely and aligns with
the development orientation of the insurance sector
until 2030, with a vision to 2045 - building a modern,
safe, and efficient insurance market.

The highlight of the launch event was MB Life’s series
of new-generation insurance products, meeting the
diverse protection needs of customers from individuals,
women, and children to entire families.

“An Vui Tron Doi”: A life insurance product providing
life protection up to 100 years old, featuring valuable
contract maintenance bonus benefits, and flexibility in
adjusting premiums and sum insured. This is a long-
term protection solution that also creates opportunities
for safe accumulation.

“Bao hiém bénh ly nghiém trong”: Available in
three versions - Children, Standard, and Advanced.
The Advanced version is particularly notable for its
maximum payout benefit of up to 460% of the sum
insured, protection from early to late stages of critical
illness, and gender-specific protection features.

“Bao hiém Cham séc Siic khée”: Inpatient treatment
benefits up to some 152,000 USD/year, outpatient
benefits up to 3,800 USD/year, along with an optional
maternity package - suitable for young families in the
childbearing and small-child rearing stage.

“Phu Nii Téa Sang”: A specialized solution package for
women, providing protection against common cancers,
nearly 140 critical illnesses, and integrating a financial
accumulation feature through the general link fund.
“Toan Gia Hanh Phic”: A comprehensive protection
product for the whole family, including health, critical
illness, and also featuring accumulation and periodic
bonus benefits.

With a diverse portfolio, MB Life affirms its
commitment to “protecting today - nurturing tomorrow,”
bringing insurance products closer to the practical needs
of each customer segment.

DEVELOPMENT OF VIETNAM’S INSURANCE MARKET: MODERN, SECURE, AND EFFICIENT

COMPREHENSIVE DIGITIZATION, SUSTAINABLE
DEVELOPMENT

As the insurance sector enters the digital
transformation phase, MB Life is heavily investing
in technology, applying artificial intelligence, big
data, and digital solutions.

Notably, projects like M-Bro, Core Ebao, and
the MBAL Style application help manage contracts,
provide consultation, and process insurance
payouts transparently and conveniently. MBAL
Style was honored as a “Top Enterprise with Smart
Digital Products” at the Industrie 4.0 Awards
2025, demonstrating MB Life’s correct direction in
digitizing the customer journey, from consultation
and contract signing to insurance benefit claims.

Digitization not only saves time and cost but also
enhances transparency and strengthens customer
trust - a key factor for the healthy, sustainable
development of the insurance market.

According to the 6-month report for 2025, MB
Life achieved the revenue of nearly 118,000 USD,
an increase of 48% compared to the same period
last year. With this result, MB Life is in the Top 6
life insurance companies for new business premium
revenue in Vietnam.

In parallel with business development, MB
Life focuses on community activities and social
responsibility. Programs such as “Journey of
Happiness,” giving gifts to poor students, supporting
surgeries for children with cleft lip and palate,
building charity houses, and providing health
check-ups for the relatives of martyrs and national
contributors have spread the image of an enterprise
connected with society.

This is the core humanitarian value, aligned
with the orientation of Vietnam’s insurance sector:
developing the market not only for business benefit
but also for the goals of social welfare and sustainable
development.

Withtheorientation of developing products closely
aligned with practical needs, a comprehensive
digitalization strategy, and a commitment to social
responsibility, MB Life is affirming its position as a
reputable life insurance brand in Vietnam./.

IN THE CONTEXT OF THE INSURANCE SECTOR
ENTERING A NEW PHASE - MODERNIZATION, SAFETY,
AND EFFICIENCY - THE TRANSFORMATION OF MB
LIFE HAS CONTRIBUTED TO CREATING FURTHER
MOMENTUM,  SPREADING  POSITIVE  MESSAGES,
SOLIDIFYING CONSUMERTRUST, AND SIMULTANEOUSLY
PROMOTING THE SUSTAINABLE DEVELOPMENT OF
VIETNAM'S INSURANCE MARKET.
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LE CONG BO VA DPON NHAN CHUNG CHi QUOC TE XEP HANG NANG LUC TAI CHINH B++ (TOT)
ANNOUNCEMENT AND AC

B++ (TOT)

NANG LUC TAI CHINH

Ong Tran Minh Dat - Chu tich HDQT MIC
nhan ching nhan AM Best

MIC TIEN F'HI:INE
CHUYENBOI SO, KENTAO
TH TRUSNG BAO HEM

PHI NHAN THO BEN VONG

< NGUYEN XUYEN TRIEN VONG TANG TRUGNG TU NHIEU LINH VUC
TRONG PIEM

Theo danh gia ctia lanh dao MIC, nam 2025 thij truong
Thi truong bao hiém phi nhan bdo hiém ﬁhi nl<h§1n thf\ dakl)ng (?]L’rng tru6c nhiing co hcf)ir:f)
R, 2 i3 rét. Cac phan khac nhu bdo hiém tai san ting téc nho
t|"|‘0 |1am 202,5 mo ra nh'fu co Nghi dinh 105 vé bao hiém chay ng bt buoc chinh thic
h?' tang tI'U'O’I"I.g 'Pi.mh me t",)ng c6 hiéu lyc i ngay 1/7/2025. Quy dinh mai nay yéu cau
cac linh vuc tal san, xe co giol, toan bd cong trinh xay dung, nha xudng san xuat, kho bai,
vt té, hang khong nang Iuorng trung tam thuong mai, toa nha cao tang.. déu phai tham
Tong Cong ty C6 phan Bao hlem gia bdo hiém, qua do tao ra du dia ting trudng 16n cho

thi truong. Day khong chi la bién phap tang cudng phong

Quan dOI (MIC) noi bat v6i chién nglia rGi ro, ma con giGp chun hoa, nang cao tinh thuc

luoc s6 hoa toan dlen sang kién chat ctia bao hiém bat budc, thay vi tinh trang mang tinh

nang cao hiéu qua bao hiém bt hinh thic nhu nhing nam truge.

bUOC dICh VU boi thuorng minh Song song VGi do6, nhu cau bao vé tai san trudc tac dong
ngay cang khoc liét clia thién tai cing md ra huéng phat

baCh va glal phap thich tung blen trién cho cac sdn phdm bao hiém nha 8, bdo hiém tai san

doi khi hau, gop phan phat trién toan dién. Viét Nam la mot trong nhiing qudc gia chiu

th| tru'ang ben Vung_ dnh hudng nang né ti bién ddi khi hau, vai tan suat bao

lt, ngap Gng, sat 16 dat ngay cang tang. Trong bdi canh
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nay, cac goi bao hiém thién tai khong chi giap nguoi
dan yén tam bdo vé ngdi nha, tai san tich lay ca doi,
ma con gop phan gidm thiéu ganh ndng cho ngan
sach Nha nuéc trong cong tac hd trg, khic phuc hau
qud sau thdm hoa. Pay la xu hudng phat trién bén
viing, gdn trach nhiém xa hoi ctia doanh nghiép bdo
hiém véi lgi ich thiét thuc cta cong dong.

Bao hiém xe co gii ti€p tuc duy tri da ting trudng
khi ngusi dan c6 xu huéng lua chon cac goi toan
dién thay vi don 1. Bao hiém y t& md rong do chi
phi kham chiia bénh leo thang. Trong khi d6, bdo
hiém hang khong khéi sdc manh mé khi lugng hanh
khach, hang hoa tang, cac hang mé rong duong bay
va dau tu doi tau bay mai. Béo hiém nang lugng, dac
biét linh vuc dién tai tao, tré thanh manh dat mau
ma v6i hang loat du an hang nghin ty dong.

MIC hién dién sau rong ¢ tat cd cac mang nay nho
hé thong cong nghé 16i hién dai. Doanh nghiép da
tich hop cac gidi phap nhu dinh danh dién ti (eKYC),
OCR, Al cham soc khach hang, cho phép cdp don,
giam dinh, bdi thuong nhanh chong va minh bach.
Bén canh do, nang luc tai chinh viing vang dugc
minh ching bang viéc MIC dugc 6 chic x&p hang
quoc t&€ AM Best danh gia B++ (ndng luc tai chinh t6t)
va bbb (tin nhiém phat hanh dai han t6t). Pay la co
s& dé MIC dong hanh cung nhiéu du &n kinh t€ trong
diém, khdng dinh vi thé trén thi triong.

GIAI PHAP TOAN DIEN CHO BOI THUONG VA
RUI RO THIEN TAI

Trong nganh bdo hiém, bdi thuong la thoi khic
khach hang can doanh nghiép nhat. MIC da tai
thiét toan bo quy trinh nay trén nén tdng s6. Ung
dung Al va OCR gidp ti€p nhan, phan tich hé so tén
that, rat ngdn 50% thoi gian thdm dinh.

Khach hang co thé theo dai tién trinh x{ Iy ngay
trén (ng dung MIC va nhan thong bao td dong. Dong
thoi, MIC két ndi truc tiép voi gara, bénh vién, don
vi cu ho qua API, bdo ddm quy trinh nhanh gon,
minh bach, han ché& gian lan. Nho do, quyén lgi
bao hiém dugc chi tra kip thoi, day di yéu t6 then
chét dé tao dung niém tin va su gan bo lau dai cta
khach hang.

Bén canh do, bién ddi khi hau, thién tai bat
thuong dat ra thach thic 16n cho nén kinh t&. MIC
khdng dinh vai tro tién phong ctia nganh bao hiém
phi nhan tho v6i hang loat sdn phd&m méi nhu Bdo
hiém chi s§ thoi tiét: Pugc trién khai tai Dong bang
song Clu Long cho nong dan trong lGa, co ché
bdi thuong dua trén lugng mua thuc t&, giGp gidm
thiéu tac dong ti thoi tiét cuc doan. Bdo hiém trach
nhiém 6 nhiém: Bdo vé doanh nghiép trudc cac rai
ro mdi trudng, bao gdm chi phi khic phuc, chi phi
phap ly va boi thuong bén tha ba.

{ O

KHONG CHi GIAM BINH THIET HAI

i s TIN_

Giam dinh vién MIC kiém tra hé théng dién, thiét bj mdy méc clia doanh nghiép
bi &nh huéng dé xdéc dinh muc tén thét chinh xdc, minh bach — dédm bdo khdach hang
dugc chi trd nhanh nhdt cé thé.

Nhan vién ky thudt MIC hé trd khdch hang
frong va sau bao Matmo

Pay la nhing sdn phdm thé hién su két hop gitia
lgi ich kinh doanh va trach nhiém xa hoi. MIC dang
ti€p tuc md rong danh muc béo hiém rdi ro thién
tai - moi truong, Gng dung Al két hop di lieu khi
tugng thay van dé dinh phi chinh xac va nang cao
nang luc du bao rdi ro. Quan diém phat trién bén
viing khong phai la luya chon ma la con dusng duy
nhat dé MIC dong hanh cang khach hang va nén
kinh té.

TU thuc tién hoat dong, MIC da dua ra nhiéu kién
nghi nham gop phan xay dung thi trudng bao hiém
minh bach va bén viing. Tang cuong hiéu luc bdo
hiém bat budc thong qua ca ch& kiém tra, x( phat
ro rang, dong thoi lien thong di liéu gitia cac co
quan chtc nang. Md rong chinh sach hd trg phi bao
hiém nong nghiép va thién tai, dic biét cho nhom
khach hang dé bi t6n thuong. Hoan thién khung
phap Iy cho chuyén déi s6, bao gdm chudn hoa chi
ky s6, hop dong dién tl, dinh danh khach hang.
Khuyén khich két ngi di liéu lién nganh, khong chi
rat ngdn quy trinh bdi thudng ma con phong ngtia
gian lan va nang cao nang luc du bao.

Su dong hanh clia Nha nudc va doanh nghiép
sé& giGp nganh bdo hiém phi nhan tho phat trién
on dinh, minh bach, dong gop gia tri bén viing cho
xa hoi./.
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MIC TAKES LEAD IN DIGITAL
TRANSFORMATION AND

BUILDING SUSTAINABLE

NON-LIFE INSURANCE MARKET

<¢ By NGUYEN XUYEN

MIC g | MB

BAO HlEM THU NHAP The non-life insurance
THEO Cﬁl SO THO| T|ET market in 2025 has opened

; J Gigi phdp thuc té gidp chd ho kinh doanh an tém lam dn ~ khéng lo mua gIO’( y u p Stroqg 0 pportu n ities for
N / | y growth in property, motor

vehicle, health, aviation,
and energy sectors. The
MILITARY INSURANCE
CORPORATION (MIC) stands
out with its comprehensive
digitization strategy,
initiatives to enhance the
effectiveness of mandatory
insurance, transparent
claims services, and
climate change adaptation
solutions, contributing

to sustainable market
development.

GROWTH PROSPECTS FROM KEY SECTORS

According to MIC, the non-life insurance market is facing clear opportunities in 2025. Segments such
as property insurance are accelerating thanks to Decree 105 on Mandatory Fire and Explosion Insurance
officially taking effect from July 1, 2025. This new regulation requires all construction projects, production
workshops, warehouses, commercial centers, high-rise buildings, etc., to participate in insurance, thereby
creating significant room for market growth. This is not only a measure to enhance risk prevention but
also helps standardize and elevate the substantive nature of mandatory insurance, moving away from the
previous formality.

In parallel, the need to protect assets against the increasingly severe impacts of natural disasters also

opens up development paths for homeowners’ insurance and comprehensive property insurance products.
Vietnam is one of the countries heavily affected by climate change, with an increasing frequency of storms,
floods, inundation, and landslides. In this context, natural disaster insurance packages not only help
residents secure their homes and lifelong accumulated assets but also contribute to reducing the burden
on the State budget for support and post-disaster recovery. This represents a sustainable development
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trend, linking the social responsibility of insurers
with the practical benefits of the community.

Motor vehicle insurance continues to maintain
growth momentum as consumers tend to opt for
comprehensive packages instead of standalone
ones. Health insurance is expanding due to
escalating medical examination and treatment costs.
Meanwhile, aviation insurance is booming with
increasing passenger and cargo volumes, as airlines
expand routes and invest in new fleets. Energy
insurance, particularly in the renewable energy
sector, has become fertile ground with numerous
multi-trillion-dong projects.

MIC is deeply present in all these segments
thanks to its modern core technology system. The
corporation has integrated solutions such as e-KYC
(electronic Know Your Customer), OCR, and Al for
customer service, allowing for quick and transparent
policy issuance, inspection, and claims. Furthermore,
its solid financial capability is evidenced by the B++
(Good Financial Strength) and bbb (Good Long-Term
Issuer Credit) ratings from the international rating
organization AM Best. This serves as the foundation
for MIC to partner with many key economic projects,
affirming its position in the market.

COMPREHENSIVE SOLUTIONS FOR CLAIMS AND
NATURAL DISASTER RISKS

In the insurance industry, claims payment is
the moment customers need the enterprise most.
MIC has fully reconstructed this entire process on a
digital platform. The application of Al and OCR helps
receive and analyze loss documents, shortening the
appraisal time by 50%.

Customers can track the processing progress
directly on the MIC app and receive automated
notifications. Simultaneously, MIC connects directly
with garages, hospitals, and rescue units via API,
ensuring a streamlined, transparent process and
curbing fraud. Consequently, insurance benefits are
paid fully and timely, a key factor in building long-
term customer trust and loyalty.

In addition, climate change and abnormal natural
disasters pose a major challenge to the economy. MIC
affirms the pioneering role of the non-life insurance
sector with a series of new products such as:
Weather-Index Insurance: Deployed in the Mekong
Delta for rice farmers, the claims mechanism is
based on actual rainfall, helping mitigate the impact

DEVELOPMENT OF VIETNAM’S INSURANCE MARKET: MODERN, SECURE, AND EFFICIENT
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General Director of MIC Dinh Nhu Tuynh

of extreme weather. Pollution Liability Insurance:
Protecting businesses from environmental risks,
including cleanup costs, legal expenses, and third-
party compensation.

These products demonstrate a combination
of business interests and social responsibility.
MIC continues to expand its portfolio of natural
disaster and environmental risk insurance,
applying Al combined with hydro-meteorological
data to accurately price premiums and enhance
risk forecasting capabilities. The perspective of
sustainable development is not a choice but the
only path for MIC to accompany customers and
the economy.

Based on its operational reality, MIC has put
forward several recommendations to contribute to
building a transparent and sustainable insurance
market: ~ Strengthening the effectiveness of
mandatory insurance through clear inspection
and penalty mechanisms, while interlinking data
between functional agencies. Expanding support
policies for agricultural and natural disaster
insurance premiums, especially for vulnerable
customer groups. Refining the legal framework
for digital transformation, including standardizing
digital signatures, electronic contracts, and
customer identification.  Encouraging  cross-
industry data connection to not only shorten the
claims process but also prevent fraud and enhance
forecasting capabilities.

The collaboration between the State and
enterprises will help the non-life insurance sector
develop stably and transparently, contributing
sustainable value to society./.
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Shinhan Life dang chiing minh

vi thé la mét trong nhiing doanh
nghiép bao hiém nhan tho tré
nhung giau tiém néng tai Viét Nam

< NGUYEN XUYEN

Shinhan Life klen dlnh vVoi ch|en luoc Iay khach hang lam trung

tam, da dang san pham day EL so hoéa va truyén thong
minh bach, gép phan khang dlnh EY tin, dong hanh cung su
phat trién bén viing ctia nganh bao hiém.

SHINHAN LIFE

KHANG DINH NIEM TIN,
BUT PHA THI TRUGNG BAO HIEM

BUT PHA TU NEN TANG CHAT LUGNG VA NIEM TIN KHACH HANG

Thi tridng bdo hiém nhan tho (BHNT) Viet Nam dang trong giai doan chuyén
minh manh mé. Thi trudng da tiing trdi qua nhiéu bién dong, dic biét lién quan
dén niém tin cta khach hang khi c6 phét sinh tranh chap bdo hiém thu hat su quan
tam cla du luan. Nhing nam gan day, voi hanh lang phéap Iy ngay cang hoan thién
va nd lyc tai cau tric cta cac doanh nghiép, nganh bdo hiém dang tiing budc 1y
lai su 8n dinh va tiép tuc khing dinh vai trdo quan trong ddi vi nén kinh té.
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Theo s liéu ti Hiép hoi Béo hiém Viéet Nam,
trong 6 thang nam 2025, ca nu6c c6 hon 11,7
trieu hop dong bado hiém nhan tho dang c6 hiéu
lc, tang 1,06% so vdi cting ky 2024. Téng doanh
thu phi bao hiém dat 67.242 ty dong, trong do
doanh thu phi khai thac méi dat 11.728 ty dong.
Pay la nhiing con s6 quan trong phan anh ro xu
huong phuc héi, duy tri niém tin khach hang.

Gia nhap thi trudng BHNT Viét Nam ti nam
2021, Shinhan Life lga chon chién lugc phat
trién dai han dua trén 3 yéu 6 then chét: Chat
lugng san pham - dich vy, khach hang lam trung
tam va tang trudng bén viing. Vai ton chi nay,
chi sau hon 4 nam hoat dong, doanh nghiép da
ghi dau bang su kién dinh trong viéc xay dung
hinh dnh thuong hiéu uy tin, tao dung niém tin
qua céac san phdm bdo hiém thiét thuc.

Dai dién cong ty chia sé: “Chung toi tin tudng
rdng véi su chudn bi ky luong va dinh hudng
dang ddn, Shinhan Life sé tiép tuc dong hanh,
bdo vé khach hang va dong gop tich cuc cho su
phat trién cta thj truong BHNT Viét Nam”.

DA DANG SAN PHAM, MG RONG KENH
PHAN PHOI VA SO HOA

Tai thoi diém nay, mot trong nhiing san pham
chién lugc dugc thi truong don nhan tich cuc la
Shinhan - An Thinh, béo hiém lién két chung,
gitp khach hang viia cht dong hoach dinh tai
chinh, vtia dugc bao vé truéc rdi ro t& vong hodc
thuong tat toan bo vinh vién. San phdm nay con
cung cap quyeén lgi dau tu vai mac lai suat ddm
bdo - yéu t6 dic biét quan trong trong bdi canh
lam phat va bién dong kinh té.

Song song, sadn pham Shinhan - S6ng An Vui
cling tao dau &n nho bd 3 gidi phap bdo vé nang
cao: Hb trg vién phi, chi phi phau thuat, chi tra
quyén lgi khi méc 3 bénh hiém ngheéo phé bién,
dong thoi tdng cudng bao vé trudc rii ro tl vong
hodc thuong tat vinh vién.

bic biét, thang 7/2025, Shinhan Life ra mit
“bd ti sdn phdm bé trg”: Bdo hiém cham soc
stic khde toan dién: Bio hiém mién thu phi do
bénh hiém ngheo; Béo hiém bénh hiém ngheo
nang cao; B&o hiém tli vong va thuong tat do tai
nan. Bo sdn phdm nay mang dén nhiéu quyén
lgi gia tang, pht hgp nhu cau clia nhiéu phan
khac khach hang.

Vé kénh phan phdi, Shinhan Life dang trién
khaidadang: Kénhdaily canhan, Bancassurance
va Dai ly t6 chic. Song song, cong ty ciing ddy

PHAT TRIEN TH| TRUGONG BAO HIEM VIET NAM: HIEN DAI, AN TOAN VA HIEU QUA
|

manh phat trién ha tang cong nghé, Ging dung
gidi phap s6 hoa toan dién nhu Shinhan Life
Care+ va c6ng thanh toan truc tuyén Onepay.

MINH BACH, TRACH NHIEM VA LAN TOA
GIA TRI

Mot trong nhiing yéu t6 quan trong gilp
Shinhan Life xay dung niém tin v6i khach
hang la su minh bach va trach nhiém trong
x( ly khiéu nai, tranh ch&p hgp dong. Doanh
nghiép thiét 1ap nhiéu kénh ti€p nhan phéan
anh nhu téng dai, van ban hodc tryc tiép qua
dai Iy béo hiém. B&i vai cac yéu cau don gian,
cong ty cam két x ly trong vong 2 ngay lam
viéc. VGi cac truong hgp phuc tap, thoi gian
phan hdi khong qua 30 ngay. Ddng thoi cong
ty ludn cap nhat tién do xi ly dé khach hang
yén tam. Toan bo quy trinh dugc ghi nhan
day di bang ching, tuan thé phap luat va dat
quyén lgi chinh dang cla khach hang lam
trung tam.

Shinhan Life ciling tich cuc tham gia cong
tac truyen thong vi sy phat trién chung clia
nganh b&o hiém. Doanh nghiép cho rang khi
ngudi dan dugc ti€p can thong tin day dd,
minh bach, ho sé hiéu dang vé bao hiém.

Bén canh do, Shinhan Life cing cac doanh
nghiép trong nganh da va dang dong gop tich
cuc cho cong dong: Chi tré quyén lgi bao hiém
hang chuc nghin ty dong mdi nam, dau tu tré lai
nén kinh t&€ hon 850 nghin ty dong, tao cong &n
viéc lam cho hang triéu lao dong, va tham gia
hoat dong thién nguyén tai nhiéu dia phuadng.

Pay khong chi [a minh ching vé nang luc
tai chinh, ma con thé hién vai tro xa hoi clia
nganh bdo hiém nhan tho, mot trong nhiing tru
cOt quan trong trong hé thong an sinh va phat
trién kinh té&./.

VOI NHONG BUOC DI CHIEN
LUQC, SHINHAN LIFE DANG
CHUNG MINH V| THE LA MOT
TRONG NHUNG DOANH NGHIEP
BAO HIEM NHAN THO TRE
NHUNG GIAU TIEM NANG TAl
VIET NAM VA NGAY CANG
KHANG DPINH VAI TRO LA GIAI
PHAP BAO VE, DONG HANH
CUNG MOI GIA DINH TREN
HANH TRINH AN TOAN, VONG
CHAC, PHAT TRIEN BEN VUNG.
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Shinhan Life remains steadfast in its customer-centric
strategy, diversifying products, promoting digitization,
and ensuring transparent communication, thereby
helping to affirm trust and accompany the sustainable
development of the insurance industry.

< By NGUYEN XUYEN

SHINHAN LIFE

AFHRMS TRUST, MAKES
BREAKTHROUGH IN
INSURANCE MARKET
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BREAKTHROUGH FROM QUALITY AND healthcare insurance; Critical illness premium waiver

CUSTOMER TRUST insurance; Advanced critical illness insurance; and

The Vietnamese life insurance market is  Accidental death and dismemberment insurance.
undergoing a strong transformation. The market  This set of products brings many increased benefits,
has previously experienced many fluctuations,  syitable for the needs of various customer segments.
particularly those related to customer trust when Regarding distribution channels, Shinhan Life is
insurance disputes arose, which attracted public  implementing a diverse approach: Individual agent
attention. In recent years, with an increasingly  channel, Bancassurance, and Institutional Agent.
complete legal framework and the restructuring  Simultaneously, the company is also accelerating
efforts of businesses, the insurance industry is  the development of technology infrastructure and
gradually regaining stability and continuing to affirm  applying comprehensive digital solutions such

its important role in the economy. as Shinhan Life Care+ and the Onepay online
According to data from the Insurance Association  payment portal.

of Vietnam, as of the first six months of 2025,
Fhe country had over .1 1.7 million effective life TRANSPARENCY, RESPONSIBILITY, AND VALUE
insurance contracts, an increase of 1.06% compared  ¢pREADING
to the same period in 2024. Total premium revenue
reached over 2 million USD, of which new premium
exploitation revenue reached over 445,000 USD.
These are important figures that clearly reflect the
trend of recovery and maintaining customer trust.
Joining the Vietnamese life insurance market in
2021, Shinhan Life chose a long-term development
strategy based on three key factors: Product and
service quality, customer-centricity, and sustainable
growth. With this principle, after just over four years
of operation, the enterprise has made its mark by
consistently building a reputable brand image and

One of the important factors helping Shinhan
Life build trust with customers is transparency and
responsibility in handling complaints and contract
disputes. The enterprise has established multiple
channels to receive feedback, such as the hotline,
written communication, or directly through the
insurance agent. For simple requests, the company
commits to processing within two working days. For
complex cases, the response time is no more than
30 days. The company also constantly updates the
processing progress to reassure customers. The entire

. hroush ical i g process is fully documented with evidence, complies
cree/;tmgtrustt rough practica msEranff p“r\(;vucts. with the law, and puts the legitimate interests of
company representative shared: e are  _stomers at the center.

confident that with thorough preparation and Shinhan Life also actively participates i

the right direction, Shinhan Life will continue o -, munication efforts for the overall development of
accompany, protect - customers, an.d contrlbgte the insurance industry. The enterprise believes that
posmvely to the development of the Vietnamese life - ihe public has access to full and transparent
insurance market”. information, they will correctly understand insurance.

In addition, Shinhan Life and other businesses in
the industry have been making positive contributions to
the community: Paying out hundreds of millions of USD
in insurance benefits each year, reinvesting over 32
billion USD into the economy, creating jobs for millions
of workers, and participating in charitable activities in
many localities.

This is not only a testament to financial capacity but
also demonstrates the social role of the life insurance
industry, one of the important pillars in the social
security and economic development system./.

PRODUCT DIVERSIFICATION, DISTRIBUTION
CHANNEL EXPANSION, AND DIGITIZATION

Currently, one of the strategic products positively
received by the market is Shinhan - An Thinh,
a universal life insurance product, which helps
customers both actively plan their finances and
be protected against the risk of death or total and
permanent disability. This product also provides
investment benefits with a guaranteed interest rate
- a particularly important factor amid inflation and
economic fluctuations.

Concurrently, the Shinhan - Song An Vui (Live

happily) product also made its mark thanks to its

three advanced pl’OtECtiOI’] solutions: Support for WITH STRATEGIC STEPS, SHINHAN LIFE 1S PROVING
hospital fees, surgical costs, payment of benefits TS POSITION AS ONE OF THE YOUNG BUT

when contracting three common critical illnesses, POTENTIAL LIFE INSURANCE ENTERPRISES IN

and enhanced protection against the risk of death or VIETNAM AND INCREASINGLY AFFIRMING ITS ROLE
permanent disability. AS A PROTECTION SOLUTION, ACCOMPANYING

Particularly, inJuly 2025, Shinhan Life launchedthe EVERY FAMILY ON THE JOURNEY TOWARDS SAFETY,

“quartet of supplementary products”: Comprehensive STABILITY, AND SUSTAINABLE DEVELOPMENT.
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Vietnam was recently honored by the World
Travel Awards (WTA) in two prestigious categories:
“Asia’s Leading Destination 2025” and “Asia’s
Leading Heritage Destination 2025.” This is not
merely an acknowledgement of quality and identity,
but also an affirmation of the impressive resilience of
Vietnam'’s tourism industry during the new recovery
and growth phase.

Alongside this, many Vietnamese localities and
tourism businesses were also named in important
categories:  Vietnam  Airlines became “Asia’s
Leading Airline,” Ho Chi Minh City was honored as
the “Leading Destination for Events, Festivals and
Business Travel,” while Hanoi was recognized as
“Asia’s Leading City Destination and Asia’s Leading
Short-Break Destination.” Familiar names such as Hoi

An, Ninh Binh, Phong Nha - Ke Bang, and Moc Chau
continue to contribute to glorifying the image of a
friendly, hospitable, and culturally rich country.

According to the Vietnam National Authority of
Tourism (Ministry of Culture, Sports and Tourism),
these international awards are not just symbolic
titles but also a driving force for the entire industry
to continue innovating its development mindset,
professionalizing promotional activities, and elevating
the national brand “Vietnam - Timeless Charm” in the
international market.

Following a spectacular post-COVID-19 recovery
period, Vietnam’s tourism is strongly rising with
impressive  growth figures. In 2023, Vietnam
welcomed over 12.6 million international visitor
arrivals, 3.4 times higher than in 2022. In 2024, this
number increased to 17.6 million arrivals, equivalent

Vietnam is gradually reclaiming
its position as the “Leading
Destination in Asia.”

Bl VIETNAM EcONOMIC NEWS, N&10,/2025, TSI ILELT
E

/

#




CULTURE & TOURISM

i

- o
W
. .= [,

To reach the 25 million tourist mark, the
leadership of the Vietnam National Authority of
Tourism stated that the entire industry is focusing
on deploying a series of solutions. The first is the
diversification of tourism products associated with
regional advantages. Each locality needs its own story
to retain tourists, which could be heritage, cuisine,
community culture, or unique local experiences.

Furthermore, linking businesses, localities, and
communities becomes key to creating a sustainable
value chain. When every segment in the system
- from aviation, accommodation, transportation,
cuisine, to entertainment services - is connected and
upgraded, the destination image will become more
professional, friendly, and reliable in the eyes of
international visitors.

In addition, another crucial spearhead is
market promotion and advertising. Vietnam is
shifting from isolated promotion to a global media
campaign, utilizing digital platforms, cooperating

with international airlines, tour operators, and major
online platforms to expand coverage.

In addition, the tourism industry is closely
coordinating with relevant ministries and sectors to
ensure national security while still creating maximum
convenience for tourists through streamlined

electronic procedures and automated visa issuance

TO EFFECTIVELY PROMOTE TOURISM ACTIVITIES processes, moving toward a “smart visa” model.

AND TOURISM DEVELOPMENT, THE GOVERNMENT Finally, it is the comprehensive digital
REQUIRES FOCUSING ON PROMOTING TOURISM transformation of Vietnam tourism. This includes
PROGRAMS ASSOCIATED WITH SPECIAL CULTURAL building a digital data platform for the tourism
EVENTS, FESTIVALS, AND CUISINE. AT THE SAME industry, a system for analyzing tourist behavior,
TIME, T IS NEEDED TO INNOVATE AND ENHANCE a digital destination map, and smart applications
THE EFFECTIVENESS OF TOURISM PROMOTION that help tourists easily look up and book services,
AND ADVERTISING, AND BOOST MEDIA ACTIVITIES while also supporting management agencies to grasp

ON DIGITAL PLATFORMS IN KEY AND EMERGING trends and accurately forecast market demand./.
MARKETS.
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MBLife

G6i sdn phém bdo hiém

NGUOI TRU

Viing tai chinh, tron yéu thuong

W 024 2229 8888

A mblife.vn




PHAN BON CA MAU

HAT NGOC MUA VANG

60

GIAI NHAT BLADE

(Hinh &nh chf mang tinh ch&t minh hoa)

Q

Ap dung tir 15/04/2025 dén 28/02/2026

Tim M3 QRcode DAN trong
bao NPK Ca Mau va tham gia
Budc 1: M& bao NPK Ca Mau tim ma QRcode dan trong bao san pham va tham gia bang cach: Chumg ﬁnh dé C6 cahéinhén
Cach 1: Quét m& QRcode va dign céc thng tin theo quy dinh sau dé bam GUI MA DY THUONG dé tham gia nhiéu giai thuong hap dan!

(céch thic nay hoan toan mién phi).

Cach 2: Gui Ma Du Thudng bang SMS theo cu phap (1.000d/tin nhan):
PBCM <d3u cach> <MA DU THUONG> gt 6089 (M4 du thuong gém 10 ky tu duoc in trén tem QRcode).

Budc 2: Nhan théng bao tir PBCM xac nhan Gui Ma Du Thudng thanh céng va tring thudng (néu cé)

W ¥ uet de é

Gidi May Man sé duoc nap tién truc tiép vao sé dién thoai dang ky cda khach hang. a m g I a I
Giai Nhat, Gidi Nhi don xem céc budi quay sé triing thudng tai Fanpage Phan Bén Ca Mau
(facebook.com/phanboncamau) dinh ky vao ngay 15 va/hodc 30 hang théng.

CACH THUC THAM GIA

https://khuyenmai.pvcfc.com.vn

@0290 3819000 #0290 359 0501 @ pvcfc.com.vn

CONG TY C6 PHAN PHAN BON DAU KHI CA MAU
L6 D, Khu cdng nghiép phudng 1, duding Ngd Quyén, Phudng An Xuyén, tinh Ca Mau, Viét Nam
TONG DAI CHAM SOC KHACH HANG: 1800 888 606



PETROVIETNAM L. i
PV Drilling Nha thau khoan Viet Nam

tién phong trong nganh khoan dau khi
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TONG CONG TY CO PHAN KHOAN  Lau 4 Sailing Tower, 1A Pasteur, ~ Tel: +84 - 28 - 39 142 012
VA DICH VU KHOAN DAU KHi Phusng Sai Gon, Tp. H Chi Minh,  Fax: +84 - 28 - 39 142 021 / 39 142 022

Viét Nam Web: www.pvdrilling.com.vn
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/g NHA THUSC ‘
re7retal LONG CHAU

g8, TEM CHONG,
o1 retal LONG CHA

Hé thong nha thuoc va trung tam tiém ching
Long Chau xuat sac vinh danh tai giai thuéng
“Doanh nghiép Chau A 2025”

Tai |1& trao gidi Asia Pacific Enterprise Awards (APEA)
2025, hé théng nha thuéc va trung tém tiém ching Long
Chéu vinh dy nhan danh hiéu “Doanh nghiép xuét sdc chau
A”. Gidi thudng khong chi khéng dinh uy tin va néng luc
phdt trién bén viing cla Long Chéu trong khu vuc, déi ngo
tén tadm mang dén trai nghiém xudt séc cho khdéch hang,
mad con lad ddu mée cho hanh trinh bén bi chém séc suc
khée céng déng “Vi mét Viét Nam khée manh”.

SHOWCASING
FUTURE-READY
ENTERPRISES

ASIA PACIFIC ENTERPRISE AW,
SC0E SAYVMY IS ddT LN

Gidi thudng “Doanh nghiép Chéu A - Asia Pacific Enterprise
Awards (APEA)” la gidi thudng uy tin hang déu khu vyc, dugc Hiép
héi Doanh nghiép Chéau A (Enterprise Asia) t6 chic thusng nién
suét 18 ndm qua, thu hot sy tham gia coa hang trédm doanh
nghiép dén tu 16 quéc gia. Véi chu dé “Showcasing future-ready
enterprises — Tén vinh doanh nghiép dén déu tuong lai”, APEA
2025 hudng dén viéc ghi nhén vé vinh danh nhiing doanh nghiép,
doanh nhdn tién phong trong viéc tdi dinh nghia gidi han cta kinh
doanh.

Tai sy kién, hé théng nha thuéc va trung tém tiém chiong Long
Chau vinh dy nhén gidi “Doanh nghiép xudt séc chéau A”. bay la
hang muc gidi thuéng nhém vinh danh nhitng doanh nghiép cé
kha& néng té chic, van hanh hiéu quad, cé két qua kinh doanh néi
bat, phdt trién bén viing va déng goép hiéu qua cho céng déng.

Ba Nguyén Bach Piép - Chu tich HDQT FPT Retail kiém Téng Gidm
déc hé théng nha thuéc va trung tém tiém ching Long Chéau chia
sé: “Gidi thudng khéng chi la vinh duy ma con la déng luc rét Ién dé
ddi ngd Long Chéu tiép tuc chinh phuc nhiing cét méc mdi, huéng
dén muc tiéu Ién “Vi mét Viét Nam khoé manh”. & Long Chéu,
chung téi luén tin rdng: néu diéu gi cd thé tao ra gid tri that cho
céng déng thi xung ddng dé lam, va lam cho thét tét.

Long Chéau khéng ngiung déi mdi dé mang dén nhing dich vu
cham séc suc khde chdt lugng va dé tiép cén hon cho ngudi dén.
Chung téi mong muén trd thanh cdu néi gida céng nghé hién dai
va céng déng, gép phan thu hep khodng cach trong cham séc y
té, déc biét 6 nhing vong con khé khén. Myc tiéu In nhét coa
Long Chéu la dé méi ngudi déan Viét Nam déu dudc tiép can dich
vu y té an todn, minh bach vé nhén van, do ho & bét cu dau.”

DPai dién hé théng nha thudc véa trung tém tiém chong
Long Chéu nhan gidi thudng va phdat biéu tai sy kién,
éng Ngbé Quéc Bdo - Gidm ddéc cdip cao Trdi nghiém
khdach héng, truyén théng va marketing nhén manh
“Long Chéu tu hdo déng hanh cung hang chuc triéu
khdch hang trén hanh trinh chédm séc suc khée théng
qua déi ngid hon 20,000 cdn bé y té tai 2,400 nha
thudc va 200 trung tam tiém chdng trén toan quéc.
Kién dinh vdi cac gia tri minh bach, chat lugng sdan
phdm dich vu vugt trdi va nén tang céng nghé ldy
khdach hang lam trung tém, Long Chéau khéng ngung
né luc dé moi khdach hang déu dugc tiép can sdn
phdm va dich vu chdm séc suc khée hién dai, an toan,
hiéu qua va kip thoi. Méi budc tién hém nay cba Long
Chéu khéng chi hudng tdi su phdt trién bén viing trén
co sé gép phdn néng cao suc khée trong céng déng
ma con né luc gdp phdn xdy dung mét Viét Nam khée
manh va thinh vugng.”

Pugc biét, Long Chéu cing vua dugc vinh danh tai
Better Choice Awards nédm 2025 vdi gidi thudng "Gidi
phdp dét pha vé y t&€ sé va chdm séc suc khoe”. Gidi
thudng ghi nhan nhing né lyc tién phong cla “Sé suc
khée dién tU Long Chau” trong viéc Ung dung céng
nghé sé dé nang cao trdi nghiém chém séc sic khéde
todan dién cho ngusi dén, déng théi tén vinh nhing
sdng kién d&i méi sdng tao mang lai gid tri thiét thyc
cho nguai tiéu dung.

Huéng Ung tinh than Nghi quyét 72-NQ/TW cla Bd
Chinh tri v Nghi quyét s6 282/NQ-CP cua Chinh phu
vé dét pha trong chém séc sic khée nhén dén, Long
Chdu hgp lyc cing céc co quan y té€, bénh vién, doi
ngl chuyén gia va cdc déi tac chién lugc hang déau
trién khai loat chuong trinh tdm sodt, kham bénh,
ché&m séc suc khoé va cép phdt thuée mién phi cho
ngudi dan cé hoan cdnh khé khén khdp céc vung
mién. Song song dé, Long Chéu tién phong Ung dung
céng nghé s6, dat ngusi déan lam trung tém - huéng
dén muyc tiéu giup dy phéng vé ndng cao suc khée,
gép phan xéy dung céng déng khée manh.
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THACO
INDUSTRIES

VIETNAM'S LEADING OEN/ODM PARTNER

IN MECHANICAL ENGINEERING AND SUPPORTING INDUSTRIES

>

%}1 billion USD

Investment capital

IS0 IATF ISO
9001:2015 16949:2016 14001:2015

TRUONG HAI INDUSTRIES GROUP

Chu Lai Industrial Park, Nui Thanh Commune, Da Nang City, Vietnam
(<) (+84) 348 620 063 partsales@thaco.com.vn & thacoindustries.com
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Tan Hiep Phat Beverage Group
Vietnam'’s largest FMCG business
https://www.thp.com.vn
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SON REfiNiNG A pETROCHEMICALIOINTSTOCK

CONGTY CO PHAN LOC HOA DAU BiNH SON

208 HUNG VUONG, PHUGNG NGHIA LO, TINH QUANG NGAI
TEL: (+84) 2553825825  FAX:(+84) 2553825826 WWW.BSR.COM.VN
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